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Buick’s Business 
The Big Fight 
Apologies to Borg-Warner 
New York Show Plans 
I’m a Gourmet 


By 


Chris Sinsabaugh 


FLASH—BUICK’S FIRST TEN-DAY 
SALES IN JUNE—4,768 NEW 
CARS, AN EIGHT-YEAR PEAK. 
SAME PERIOD IN JUNE, 1935, 
1,846 UNITS 


HICH IS WHY Bill Huf- 

stader, general sales man- 
ager, felt free to take a day off 
this week to 
attendthe 
Louis - Schmel- 
ing fight in New 
York. But even 
so, Hufstader 
had a perfectly 
good excuse in 
that Buick 
sponsored the 
broadcasting of 
the battle and 
he had to see 
that this un- 
usual sales pro- 
motion effort went off without a 
hitch. 


W. F. Hufstader 


* * x 


BUT BEFORE shoving off the 
Buick sales manager found time 
to pull out his famous little black 
book and give this inquiring re- 
porter some of the data contained 
therein as to how the sales end 
of the business is going. At that 
time Bill did not have that in- 
spiring 10-day report, but he did 
tell me that from announcement 
time last September through to 
the end of May, this year, produc- 
tion, including export and do- 
mestic, was 74,997, with 65,323 do- 
mestic as compared with 28,499 
for the same period, September 
to June. 

His statistics show, he said, that 
94 per cent of his dealers selling 
86 per cent of the domestic vol- 

( me made money the first four 

- nonths of this year, according to 

" he latest reports he has. It has 

J neen “important” money, it would 

seem—three times as much as 

they did last year, he commented. 
* * cs 


PARTICULARLY gratifying to 
Hufstader is the volume of what 
might be called “new business” 
that is materializing. It will be 
remembered that it used to be 
Buick’s boast that 65 to 75 per 
cent of the sales were made to 
Buick owners, but the depression 
slowed this materially. So with 
the present crop of cars Buick 
forgot tradition and went boldly 
after its competition, with the re- 
sult that through April of this 
year the percentage of sales to 
Buick owners dropped to 49.7 per 
cent, leaving 51.3 per cent of busi- 
ness secured from owners of com- 
petitive makes, whereas last year 
it was 60 per cent. Still quoting 
figures, Hufstader reported that 


y' (Continued on Page 9, Col. 1) 
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$6 Per Year, 10c Per Copy 


SALES GAIN OVER MAY 


Ford Averaged $20 a Car 


Cameron Reveals 


33-Year Profits In 
Birthday Speech 


DETROIT. — An average 
profit of $20 per car over its 
33 years of existence has 
been realized by the Ford 
Motor Co., William J. Cam- 
eron, spokesman for the company, 
declared in a radio talk last Sun- 
day night. 

“In 33 years this company has 
exchanged 24,500,000 cars and 
other products for $12,951,338,028,” 

ameron said. “It has paid out 


$12,109,321,884 for materials, labor | 


and taxes. That leaves $842,016,- 
144. Deducting from this the al- 
ways current obligation of $60,- 
000,000 for commitments made, 
taxes accruing and for wages 
coming due, there remains $782,- 
016,144 as the so-called profit for 
the work of 33 years. 

Cameron pointed out that when 
the total profit is divided by the 
total number of cars sold, the ap- 
parent profit per car becomes 
nearly $32. However, he said, the 
company derives income from by- 
products and other sources which 
enables it to reduce costs. Each 
Ford purchaser has contributed 
about 66 cents a year to the Ford 
profit over the 33-year period, he 
said. 

“Critics of the so-called “profit 


(Continued on Page 5, Col. 5) 


Accessory Assn. 
Proposes to Hold 
Chicago Exhibit 


CHICAGO.—Announcement has 
been made to manufacturers of 
plans for organization of the Au- 
tomobile Accessories Assn. “an 
organization of automobile acces- 
sories and parts manufacturers 
formed to hold a national show in 
Chicago,” according to a bulletin 
from the organization’s headquar- 
ters’ office. 

The proposed organization is an 
outgrowth of the Volume Buyers’ 
Show that was held at the Stev- 
ens Hotel this past spring, under 
the sponsorship of a group of 
Chicago manufacturers’ agents 
selling for the most part to chain 
stores and cut rate houses. 

R. G. Ames is listed as execu- 
tive secretary of the organization. 
A temporary board of directors 
has been appointed. 


Close Sundays 

GREEN BAY, Wis.—All Green Bay 
and De Pere automobile dealers are 
closing their sales rooms every Sun- 
day and holiday. Nineteen dealers 
are participating in the agreement. 
A similar policy has been adopted by 
the Madison Automobile Dealers 
Assn. to become effective July 1. 


+ 





THIRTY-THREE LONG YEARS the Ford Motor Co. has been 


operating. 


In observance of its 33rd birthday last week William J. 


Cameron (above), Ford’s voice on the air, called attention to some 


very pertinent facts about big business. 


During its life time, says 


Cameron, Ford Motor Co. has realized a profit of about $20 on each 
of the 24,500,000 cars built and sold. This leaves to the company 
$782,016,144, but being big, it cost the company a sum almost equal to 


that to operate last year. 


File Requests 
For N. Y. Show 
Space by July 6 


NEW YORK.—Application for 
space in the New York National 
Show in Grand Central Palace, 
Nov. 11 to 18, must be filed with 
the Automobile Manufactur- 
ers Assn., here before July 6, in 
order to participate in the initial 
drawing. 

Invitations were mailed to elig- 
ible manufacturers this week. 


The Top Ten 
Passenger Cars 


First Ten in Registrations 
Reported in ADN Today. 
1936 mae 1935 
Pos. Make Pos. 


1—371,126 Chev. 215,687— 2 
2—291,892 Ford 355,464— 1 
3—179,050 Plym. 150,993— 3 
4— 89,226 Dodge 67,470— 4 
5— 74,347 Olds. 54,293— 5 
6— 61,213 Pont. 51,632— 6 
7— 55,674 Buick 23,189— 8 
8— 38,405 Huds.* 28,036— 7 
9—24,443 Stude. 14,688—10 
10— 21,387 Chrys. 16,629— 9 
*Includes Terraplane. 

Total All Makes 
1,282,939 1,027,223 
See Total Registrations to Date, 1936- 

1935, pages 16 and 17, this issue. 








English Motor 


Leader Visits 
Detroit, June 22 


DETROIT.—William Edward 
Rootes, chairman of Rootes Se- 
curities, Ltd., London, England, is 

expected to 
reach Detroit 
about June 22 
for a week’s 
stay. 

Rootes left 
England in Jan- 
uary on a six- 
month, 25,000- 
mile trip to ob- 
tain first - hand 
knowledge of 
conditions. 

W. E. Rootes He is vice- 

president of the 
Society of Motor Manufacturers 
and with his brother, Reginald 
Claude Rootes, controls 18 motor 
manufacturing and _ distributing 
companies, among them Humber, 
Hillman, Talbot, Sunbeam Com- 
mer and Karrier. The two latter 
are manufacturers of commercial 
vehicles. The companies have a 
combined output of over 1,000 
units a week. 

After leaving Detroit, Rootes 
will start back to London by way 
of Toronto, Montreal and New 
York. 


Detroit Buys Cars 
DETROIT. — The common council 
Tuesday approved the purchase by 
the city of 220 new Ford passenger 
cars and 21 Fargo trucks, the total 

contract amounting to $91,730. 


All Divisions Are 
Running Ahead 
Of Last Month 


Dealer Used Car Stocks 
Are Large But Not 
Excessive 


By BILL CALLAHAN 


DETROIT. — Possibility 
that June new and used car 
sales of passenger cars and 
trucks will exceed those of 
May is indicated in scat- 
tered reports of sales during the 
first half on the current month. 
On the coast it is reported that 
June sales are running 30 per 
cent ahead of May and general 
reports from factory sales de- 


partments covering the first 10-!” 


day period of this month also in- 
dicate substantial improvement 
over the same period last month. 


Used cars seem to be moving at 
a better rate in most sections 
and there has been considerable 
improvement in inventory posi- 
tion. In the Milwaukee area, ADN 
correspondent says, new car and 
truck sales are showing good im- 
provement over May. The licen- 
sing period for commercial ve- 
hicles in Wisconsin falls on July 
1, and this is expected to have 
stimulating effect on commercial 
car sales during the remainder 
of this month and in July. 


A survey of used car and truck 
conditions in the Milwaukee area 
reveals that sales are moving at 
a faster pace with the inventories 
reduced to about a six-weeks’ sup- 
ply. Prices are being fairly well 
maintained in relation to allow- 
ance values. It is felt that the 
dealer position will be much more 
favorable at the end of 1936 than 
at any time at the end of 1935. 


A slight gain in new and used 
truck sales is also reported from 


(Continued on Page 2, Col. 1) 


Canadian May 
Sales Estimated 
At $60,000,000 


TORONTO. — Early returns of 
new car registrations in May in- 
dicate that sales of passenger 
cars in Canada during the first 
six months of 1936 will cross the 
$60,000,000 mark, the Toronto 
Financial Post estimates. The cor- 
responding figure last year was 
$56,500,000 and in 1933 it was $25,- 
600,000. It must be remembered 
that the 1936 margin has been 
achieved in spite of the fact that 
$10,000,000 of new cars were sold 
in November and December com- 
pared with $3,000,000 the previous 
year, due to the early introduction 
of new models. 

Registration returns for On- 
tario and Quebec in May (figures 
for other provinces not yet avail- 
able) show new passenger car 

(Continued on Page 17, Col. 1) 
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Soulers Report June Sales are Beating May 


AUTOMOTIVE DAILY NEWS, SATURDAY, JUNE 20, 1936 


Business in All Divisions 


Well Ahead of Last Month 


(Continued from 


Waco, Tex., and the surrounding | 
area. New passenger car sales | 
are showing relatively better ac- 
tivity than new commercial cars 


but both are up from the May | 
Inventories of new pas-| 
|}increased buying power, coupled 


level. 
senger cars and trucks are re- 
ported slightly under normal. 
Used car and truck stocks are re- 
ported considerably under normal 
with sales holding fairly strong. 
ADN correspondent in this Texas 
area anticipates a sharp, falling 
off in sales of both new and used 
units during July, although the 
June total may exceed that of the 
preceding month. 


From San Francisco comes the 
report that new car and truck 
sales are holding up well and 
are above the May level by about 
30 per cent. A good July is looked 
for with levels holding close to 
the June mark. Used cars and 
trucks are also showing a fine, 
healthy condition both in sales 
and in inventories. The general 
improvement in current business 
as well as the improved outlook, 
is attributed largely to the pay- 
ments of the soldiers’ bonus. 


These reports match up well 
with May used car statistics 
issued by the San Francisco dealer 
association, the St. Louis dealer 
group and the Dallas dealer 
group. Each of these reports 
which are covered in greater de- 
tail elsewhere in this issue show 
reductions in used car stocks 
while the relation between in- 
ventory value and resale price 
has not changed materially. 


Real uplift from soldier bonus 
payments is not expected until 
early in July. In many sections 
veterans will not actually have 
cash in their possession until late 
this month and many will wait 
until they have taken care of 
pressing obligations before incur- 


L. R. Buckendale 
Made V.-Pres. By 
Timken - Detroit 


DETROIT.— L. Ray Buckendale 
has been named vice-president in 
charge of engineering for the 

Timken - Detroit 
Axle Co., it was 
announced this 


week by Willard | 


F. Rockwell, 
president. 
Buckendale 
has previously 
held the post of 
executive engi- 
neer for several 
- years and has 
L.R.Buckendale been connected 
with the Tim- 
ken-Detroit Axle Co. in various 
engineering capacities since 1911. 
He has been prominent in Soci- 
ety of Automotive Engineers’ ac- 
tivities for many years and is 
past-chairman of 
committee and nominating com- 
mittee of the truck, bus and rail 
car work and at the present time 
is chairman of the rating commit- 
tee for motor coaches and motor 
trucks and chairman of the axle 
and wheels division of the SAE 
standards committee. 


He is also a member of the 
American Transit Assn. 


F saci f E xpands 


LOS ANGELES. The Fruehauf 
Trailer Co. has purchased the plant 
and equipment of the Bunnell-Kirs- 
key Co., the deal involving $250,000. 
The company, according to S. A. 
Holmes, Pacific Coast manager of 
the Fruehauf Trailer Co., will invest 
an additional $250,000 in the plant 
within the next 18 months, he an- 
nounced. 

The present force of 50 employes 
will be increased to 100, according to 
Holmes. 


| other 


| Gillespie, 


the meetings | 


| per cent 
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ring new ones. Also it is felt that 
the cumulative effect of spending 
by veterans will open new 
markets traceable directly to 
bonus payments but not directly 
among the ex-service men. This 


with government payments to 
farmers on old AAA contracts 
and expenditures of WPA and 
projects is expected to 
bring the nation’s buying power 
back almost to the 1929 levels dur- 
ing the sammer and early fall 
months. 


Buying Power 
Being Restored, 
Knudsen Says 


TOLEDO. — Optimism for the 
general business outlook and the 
automotive industry in particular 
was expressed here by William S. 
Knudsen, executive vice-president 
of the General Motors Corp., when 
he came here to address the Lions’ 
Club, and a representative group 
of guests. 


Knudsen said he had traveled 
more than 20,000 miles in the last 
six months to “learn more about 
our business” and he expressed 
the view that buying power is be- 
ing restored and wages are being 
spent. 

He explained that the 86 divi- 
sions of General Motors have 138 
factories employing 220,000 men in 
the United States and 40,000 ad- 
ditional workers in other coun- 
tries. 


Competition has been the source 
of advances in products and in the 


| standard of living for American 
| workmen, he holds. 


Glancy’ s Atty. 
Visits Franklin 


SYRACUSE, N. Y.—Glenn C. 
Detroit, personal at- 
torney for A. J. Brandt and Al- 
fred R. Glancy of that city, was 
in Syracuse this week and con- 
ferred with Ben Wiles, Brandt’s 
Syracuse attorney, concerning 
legal details of the proposed 
transfer of the Franklin automo- 
bile plant from Franklin Motors, 
Inc., to a new corporation which 
is being planned by Brandt and 
Glancy. Brandt, last March, ex- 


|ercised an option for the pur- 


chase of the Franklin industry, 
which has been idle since April, 
1934. 

Gillespie explained that he was 
concerned only with legal espects 
of the new Franklin project and 
could not discuss the manufactur- 
ing and marketing plans which 
have been in course of develop- 
ment for many weeks, and which 
are generally understood to in- 
volve passenger cars and trucks 
priced in the lower brackets. He 
indicated, however, that good 
progress was being made all along 
the line and that a definite an- 
nouncement might be expected 
very soon. 

Convinced that there are good 
prospects that the Franklin plant 
will be reopened, Mayor Rolland 
B. Marvin has further delayed 
foreclosure on an unpaid city tax 
bill against the property. The tax 
bill, running back to 1932, inclu- 
sive, now exceeds os, 000. 


Pomme eit 

LOUISVILLE, Ky.— The Mengel 
Co. reports May bookings were 105.5 
above the like 1935 month, 
with a five-month increase of 46.7 
per cent. Billings in May gained 
64.8 per cent over May, 1935, and 
rose 32.8 per cent for five months. 
Unfilled orders May 31 totaled $1,- 
685,240, compared with $1,010,134 a 
year ago. 





JUST A BUNCH OF MAKE BELIEVE trainmen are these Buick 
zone managers and distributors, meeting in Flint to learn Buick’s 


summer plans and celebrate sales gains. 


Disguised as engineers or 


brakemen or something, are, left to right: A. E. deLoach, New York; 
A. B. Connelly, Boston; O. L. Waller, assistant sales manager, Chi- 
cago; R. M. McCormick, Detroit, and C. C. Edmonds, Pittsburgh. 


They’re all zone managers. 


Buick Zone Men Meet 
In Railroad Setting 


FLINT. — Amid cries of “All 
aboard!” in a railroad switchyard 
setting, with engines, box cars 
and cabooses for background and 
zone managers and company of- 
ficials sporting switchmen’s hats, 
bandanas and _  gauntlets,' the 
Buick Motor Co. launched its 
summer sales drive this month at 
a meeting attended by representa- 
tives from all parts of the United 
States. “Haul more freight,” 
meaning increase the summer 
sales, was the slogan of the meet- 
ing. 

The railroad motif was carried 
out from start to finish at the 
meeting. When the zone man- 
agers arrived at the factory they 
were greeted by a band atop a 
Pere Marquette box-car, which 
had been switched to the trolley 
tracks in front of the main of- 
fices. 

Provided with switchmen’s caps, 
gauntlets and lanterns, they were 
escorted to a darkened meeting 
hall in which railroad tracks, 
complete with ties, cinders and 
gleaming signal lights, had been 
laid. 

The zone managers were ad- 
dressed by H. H. Curtice, presi- 
dent; W. F. Hufstader, genera! 
sales manager, and T. H. Corpe, 
director of advertising and sales 
promotion. 

Plans for a summer sales drive 
in keeping with sales gains made 
this year were outlined to the 








zone managers, who later held 
dealer meetings in their respec- 
tive zones throughout the country. 

The luncheon which followed 
was served in a dining car set- 
ting. 

The program was repeated for 
dealers and representatives from 
Michigan sales areas. 


R. K. Super Appointed 


Linderman Engineer 


DETROIT. Ralph K. Super 
has been named chief engineer of 
Linderman Devices, Inc. Super, 
for the past six 
and one-half 
years, has been 
in charge of de- 
velopment and 
application of all 
brake equipment 
to trucks, buses 
and fire appara- 
tus at Mack In- 
ternational Mo- 
tor Co. 

R. K. Super Also announc- 

ed is the ap- 
pointment as chief draftsman for 
Linderman of H. D. Roling, re- 
cently sales engineer for the 
Buffalo Fire Appliance Corp. and 
previously for seven and one-half 
years with International Motor 
Co. as engineering representative 
in the shop and later chief drafts- 
man in charge of fire apparatus 


THE OLD 920 came to a stop long enough for Buick zone man- 


agers and distributors to turn trainmen at a meeting in Flint. 


Shown 


here in the railroad attire are E. S. Lunt, Flint retail stores, left, and 


H. A. Bonnelli, Detroit retail stores. 


Just in case you wondered, it 


isn’t a real train, but just a stage prop. However, the boys didn’t 
mind—they had a good time, and learned all about Buick’s plans for 


the summer. 


Pontiac Scores 
Highest 10 Days 
Since July, 1929 


PONTIAC.—-Pontiac Motor Co.’s 
best first 10-day sales period since 
July, 1929, has just ended with the 
delivery of 6,101 cars in the United 
States from June 1 to 10, it is re- 
ported. This figure compares with 
6,054 for the first 10 days of May 
and 4,312 during the first 10-day 
period of June, 1935. 

Assured that sales will continue 
throughout the month and well 
into July, Pontiac has added 4,000 
cars to its production schedule for 
the balance of this month and 
July, which should bring the June 
output well over the 18,000 mark. 


Murray May Get 
Plymouth Order 


DETROIT. — Murray Corp. of 
America is understood to have 
obtained a contract for manufac- 
ture of a substantial portion of 
Plymouth’s 1937 frame require- 
ments. 

The company is planning to 
spend approximately $350,000 for 
expansion of its frame plant here 
in order to handle the Plymouth 
business. At present Murray is 
making Dodge commercial car 
frames, Ford truck, and part of 
Ford passenger car frames. The 
new equipment required for the 
Plymouth contract must be ready 
for operation Oct. 1. 

Substantial improvementin 
earnings experienced by Murray 
in the last year and a half has 
built the company’s cash and 
working capital position suffici- 
ently to enable it to carry out the 
expansion program without diffi- 
culty. 

Murray will also make a line of 
convertible sedans for both Plym- 
outh and Dodge next year. This 
is the first body business Murray 
has had from any Chrysler divi- 
sions in several years. 


Graham Supercharger 


Claims New Record 
DETROIT.—Driving a standard 
model six-cylinder Graham super- 
charger motor car in an all- 
Michigan Economy Run, Cannon- 
ball Baker set a new economy 
record this week in an 879-mile 
test that started in Detroit, and 
covered a route to Sault Ste Ma- 
rie and return. During the run, 
the total amount of gasoline used 
was 30.95 gallons, an average of 
28.41 miles per gallon, these fig- 
ures being attested by W. A. Ochs, 
manager of the emergency road 
service division of the Automobile 
Club of Michigan, who rode with 
Baker as official observer. 


Pontiac Awards Prizes 


At Chicago Meet. 


CHICAGO.—With high Pontiac 
officials present, including H. J. 
Klingler, president; C. P. Simp- 
son, general sales manager, and 
F. A. Berend, advertising man- 
ager, Pontiac dealers and sales- 
men of Cook County celebrated 
the “Hit the Ball” contest con- 
cluded successfully on June 10. 
A luncheon meeting in the Black- 
stone Hotel, at which 76 prizes to 
winners were awarded, was fol- 
lowed by a trip to the Chicago- 
Boston American League baseball 
game. H. A. Wehmeier, vice- 
president and general manager of 
Community Motors, Inc., Chicago 
area distributors, officiated as 
toastmaster at the meeting. 


De Soto Cabs 
YORK. — Delivery 
first of a total of 2,200 new type 
cabs manufactured by the De Soto 


NEW of the 


division of Chrysler Corp., was 
made Thursday. The new cabs will 
be operated by the Sunshine Radio 
System, Inc., and represent an in- 
vestment of more than $2,000,0§ 





By GERRY 
DETROIT.—A steadily increas- 
ing share of the automobile 
market is going to the medium 
priced bracket. The trend, first 
evidenced at the turn of the year, 
seems to be gaining momentum 
as final registration figures for 
the first quarter of 1936 are com- 
pleted. 


Outstanding among the cars 
showing sizeable increases in their 
share of the market are Buick, 
Cadillac, Packard and Lincoln. 
Cadillac, with its 1936 models, 
dropped into a lower price bracket 
and as a result sales have in- 
creased 140 per cent over the first 
quarter of last year. Packard, 
with its 120 in the first quarter, 
took 1.47 per cent of the market, 
against .30 in 1935, and registered 
a gain in sales of 497.1 per cent. 
Aided by the Zephyr, Lincoln 
sales have increased 580 per cent, 
and the company now claims .36 
per cent of the market against .07 
for the first quarter of 1935. 

Notable among the companies 
showing gains is General Motors. 
Figures for the first three months 
of this year indicate that GM is 
taking 44.40 per cent of the entire 
market. In 1935, its share was 
32.34. Excluding Chevrolet, which 
is this year’s star from the regis- 
tration angle, GM took 15.01 per 
cent of the market, against 12.67 
in 1935. 


Chevrolet this year is swinging 
high, wide and handsome. Dur- 
ing the first three months sales 
totaled 203,900 units, against 111,- 
818 last year. With a unit gain 
of 82.3 per cent, Chevrolet is now 
selling 29.39 per cent of the 
market, against 19.66 last year. 


The industry as a whole sold 
693,722 units, against 568,727 for 
the first quarter of 1935, an in- 
crease of 124,995 units, or 22 per 
cent. 


April sales have been estimated 


MAKE 


Pontiac 
Group Total 


GM, excluding Chevrolet. 47,359 


69,271 


De Soto 


Plymouth 
Group Total 


Chrysler excl. Plymouth. 29,456 


Terraplane 


Hudson 1,920 


3,657 


Hupmobile 
Packard 
Pierce-Arrow 


Studebaker 

Willys 

Miscellaneous 
GRAND TOTAL 

*Loss 

**Not in Production 
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Medium Priced Cars Strengthen Sales Positions 


Ist Quarter Registrations 


Increase 22% Over 1935 


SCHURMAN 
at 398,500 units and May is ex- 
pected to hit about 372,000. Re- 
ports from the plants and the 
field point to a steady gait in 
June. As registration figures 
come in, cars in the medium price 
brackets show more and more 
favor as the public returns to 
pre-depression buying habits. 

A complete breakdown of first 


| quarter registrations appears on 


this page. 


GM Export Sales 
Hit 31 O18 i in May 


NEW YORK.—Sales of Gen- 
eral Motors cars and trucks to 
dealers in the overseas markets 
during May totaled 31,018 units. 
This volume was 13.9 per cent 
over the volume in the corre- 
sponding month of last year, and 
5.6 per cent over the volume in 
April of this year. 

In the first five months of 1936, 
sales totaled 146,679 units, repre- 





senting an increase of 21.1 per 
cent over sales of 121,145 for the 
first five months of 1935. 


These figures include the prod- 
ucts of GM’s American, Canadian, 
English and German factories sold 
outside of the United States and 
Canada. American-source sales of 
Chevrolet, Pontiac, Oldsmobile, 





Buick, LaSalle, and Cadillac ve- 
hicles reflected substantial gains 
in practically all of the 104 coun- 
tries comprising the overseas 
market. 


Report Sterling Truck 


Business Gains 32% 
MILWAUKEE.—Sterling Motor 


Truck Co., Inc., reports a 32 per 
cent business increase so far this 


First Quarter 


Jan., 1936 
9,169 
856 
62,999 
714 
11,552 
9,377 
94,667 
31,668 


50,744 
801 
51,545 


3,666 
2,325 
15,240 
29,922 
51,153 
21,231 


4,661 
1,752 
6,413 


1,128 
1,467 
2,595 

201 


** 
201 

892 

328 
3,030 
56 

241 
3,943 
707 

11 
215,782 


Mar., 1935 

5,393 
433 
55,733 
500 
14,755 
13,449 
90,263 
34,530 


94,986 
142 
95,128 


4,283 
2,583 
17,506 
34,615 
58,987 
24,372 


4,589 
1,844 
6,433 


1,216 
1,212 
2,428 

482 


** 
482 


1,323 
795 

928 

59 

317 
3,304 
974 

56 
261,477 


Feb., 1936 

6,651 
637 
53,327 
568 
9,363 
7,848 
78,394 
25,067 


43,724 
699 
44,423 


2,785 
1,763 
11,105 
23,577 
39,230 
15,653 


3,727 
1,236 
4,963 


869 
970 
1,839 


175 
7 
182 


798 

208 
2,424 
48 

157 
3,199 
781 

22 
176,668 
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DOWN TO THE SEA IN SHIPS. These are days when nearly every available local transportation 
method has Detroit-made automobiles for cargoes. T his picture above shows the good ship Sonoma of 
the Nicholson Universal Line on its way to Buffalo, carrying Dodge and Plymouth cars to waiting 


dealers. 


year over the same 1935 period. 
With inquiries currently showing 
further upturns, it is expected 
that the last six months of 1936 
will show even larger gains over 
last year. 

May sales, it is reported were 
the largest for any month since 
1931, and June showed a continu- 
ation of the trend. 


GM Canadian Sales 


Hit Fast Pace in June 


OSHAWA, Ont. — More than 
twice as many cars were sold in 
the Province of Ontario from 
June 1 to June 10 as were sold in 
the same period last year, ac- 
cording to a statement made to- 
day by C. E. McTavish, general 
sales manager, General Motors 
Products of Canada, Ltd. 


McTavish pointed out that the 
industry as a whole for that pe- 
riod showed an increase in volume 
of business of 106 per cent, while 
more than 145 per cent increase 
had been recorded by General 
Motors cars comprising Chevro- 
let, Pontiac, Oldsmobile, Mc- 





Passenger Car Sales Summary 


Feb. 
1936% 
Industry 
3.76 
36 
30.18 
32 
5.30 
4.44 
44.37 
14.19 


24.75 
39 
25.14 


1.57 
.99 
6.29 
13.34 
22.20 
8.86 


2.11 
.70 
2.81 


49 
55 
1.04 
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March 
1936% 
Industry 


4.35 
34 
29.07 
35 
5.85 
4.83 
44.79 
15.72 


22.99 
34 
23.33 


1.66 
1.09 
7.03 
13.67 
23.45 
9.78 


2.10 
64 
2.74 


56 
65 
1.21 


06 
.03 
09 


43 
10 


Unit Change % Change 
Mar.-Feb. Mar.-Feb. 
1936 1936 


6,449 96.96 
390 61.22 
34,247 64.22 
472 83.10 
8,270 88.33 
6,711 85.51 
56,539 72.12 
22,292 88.93 


25,547 -+ 58.43 
317 + 45.35 
25,864 -+- 58.22 


2,221 79.75 
1,507 85.48 
10,075 90.72 
17,609 74.69 
31,412 80.07 
13,803 88.18 


2,597 -+ 69.68 
684 -+ 55.34 
3,281 -+- 66.11 


826 + 95.05 
992 -+ 102.27 
1318 -+- 98.86 


9 + #£«56.14 
7 --1071.43 
84 -+ 46.15 


492 + 61.65 
92 44.23 
2,315 95.50 
24 50.00 
167 106.37 
2,504 78.27 
18 2.30 

*6 27.27 
70.53 


.02 
Al 


27 
01 


Laughlin-Buick, LaSalle and Cad- 
illac. He also stated that more 
than 40 per cent of the business 
done by the industry represented 
sales of General Motors cars. 

Still maintaining sales leader- 
ship, Chevrolet shows an increase 
of more than 150 per cent for the 
first 10 days of June over the 
same period last year in Ontario, 
McTavish intimated. 


Sales in June 
Up 119 Per Cent 
At Studebaker 


SOUTH BEND.—The Stu- 
debaker Corp. reports the sale of 
2,190 passenger cars and trucks, 
including export, during the first 
10 days of June, compared with 
999 in the corresponding period of 
1935, an increase of 119 per cent. 

During the same period dealers 
in the United States delivered 2,293 
units, it was reported. 





3 Months 
1935 
Total 


13,284 
1,046 
111,818 
1,273 
28,428 
28,050 
183,899 
72,081 


206,249 
370 
206,619 


8,853 
5,302 
37,836 
86,374 
138,365 
51,991 


10,868 
4,425 
15,293 


2,877 
2,848 
5,725 
1,391 


** 
1,391 


2,819 
1,787 
1,707 
148 
739 
8,104 
1,878 
253 
568,727 


3 Months 
1936 
Total 


28,920 
2,520 
203,900 
2,322 
38,548 
31,784 
307,994 
104,094 


163,739 
2,516 
166,255 


11,457 
7,358 
47,525 
94,685 
161,025 
66,340 


14,712 
4,908 
19,620 


3,692 
4,399 
8,091 
560 
89 
649 


2,980 
836 
10,193 
176 

722 
12,845 
2,287 
49 
693,722 
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71 
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1936% 
Industry 


4.25 
.39 
29.19 
33 
5.35 
4.35 
43.87 
14.68 


23.52 
37 
23.89 


1.70 
1.07 
7.06 
13.87 
23.71 
9.84 


2.16 
81 
2.97 


52 
68 
1.20 
09 
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41 
15 
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1,000,000th °36 Car 
Produced by GM 


DETROIT.—The General Mo- 
tors Corp. turned out its millionth 
motor vehicle of 1936 Monday, 54 
days ahead of the schedule main- 
tained in 1935. 

In announcing the millionth 
1936 car, William S. Knudsen, ex- 
ecutive vice-president, pointed out 
that the figure was reached in 
only five and one-half months 
and equaled, approximately, that 
of 1931 and 1934 and was nearly 
double the production for 1932. 

The millionth car rolled off the 
assembly line at the Chevrolet 
plant in Flint shortly after noon. 
The million mark was not reached 
until Aug. 8, in 1935, and Oct 10, 
in 1934. 

“We are grateful for the sup- 
port given us,” Knudsen said. 
“Every employe joins with us in 
extending thanks for the privi- 
lege of producing work hours and 
pay. Our payrolls are up and the 
average employment has in- 
creased by 19,000 during 1936.” 


3 Months 3 Months 3 Months 
1936% 1936% 1935% 
Gain Industry Industry 


117.7 4.17 2.34 
140.9 36 18 
82.3 29.39 19.66 
82.4 33 22 
35.6 5.56 5.00 
13.3 4.58 4.93 
67.5 4440 32.34 
44.4 15.01 12.67 


*206 23.60 36.27 
580.0 36 07 
*19.5 23.97 36.33 


29.4 1.65 1.56 
38.8 1.06 93 
25.6 6.85 6.65 

96 1365 15.19 
16.4 23.21 24.33 
27.6 9.56 9.14 


35.4 1.91 
10.9 78 
28.3 2.69 


28.3 
54.5 
41.3 
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3 Months 
1936 Unit 
Gain 


15,636 
1,474 
92,082 
1,049 
10,120 
3,734 
124,095 
32,013 


*42,510 
2,146 
*40,364 
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N. Y. Automobile Fees Total $634,639,4.74 in 14 Yrs. 


Exceed A ppropriations tor 
State Roads by $66,397,388 


NEW YORK. — Receipts from 
license fees and gasoline taxes for 
New York state amounted to 
$634,639,474 for a 14-year period 
ending 1934, according to Harry 
Bragg, general manager of the 
Automobile Merchants Assn. of 
New York, Inc. 


“This figure exceeded by $66,- 
397,388 the total appropriated by 
New York for state highways, 
county and township roads, ac- 
cording to an analysis of high- 
way financing made by our as- 
sociation after noting figures re- 
cently released by the Associated 
Railroads of New York,” Bragg 
said. 

Cites Street Cost 

The spokesman for the ,rail- 
roads cited $2,483,787,516 as the 
total expenditure for streets and 
highways during the period im- 
plying that motor vehicles should 
be charged with the entire cost 
of all highway and city streets. 
This is contrary to the agreement 
of the Joint Rail Highway Users 
Committee, National Transporta- 
tion Committee and other groups 
who have made a study of the 
relationship between motor ve- 
hicle taxes and the construction 
and maintenance of state high- 
way systems, according to Bragg. 

“While spokesmen for the New 
York railroads also claim that 
mileage of better surfaced roads 
in New York state had declined 
between 1931 and 1934, this con- 
tention is 
of Public Roads which indicate 
that high type mileage 
New York state highway system | 
has grown in these years from| 
9,948 to 11,130 miles,” Bragg con- 
tinued. 


Committee Recommends 


This committee also 
mended that “Special Taxes levied 


upon motor vehicles using high- | 
ways should be devoted entirely | 
to highway purposes. There should | 
be no diversion of such taxes in | 
any degree to any other purpose. | 


Gasoline taxes should not be so 
high as to encourage evasion.” 
In recognizing the enhancement 
of real estate values because of 
improved highways, these groups 
have found that motor vehicles 





should pay the entire cost of the 
main highways, part of county 
and township highways and part 
of the arterial roads through 
cities. 

“Comparison of these principles 
with actual tax payments by mo- 
tor vehicles and appropriations 
by the state would indicate that 
motor vehicle owners are paying 
in excess of their share for con- 
struction and maintenance of 
highways,” Bragg added. 

This is borne out in a report 
of the state highway survey com- 
mittee in which it is said that 
continuance of the present motor 
vehicle license fees and perma- 
nent three cents gas tax would be 
sufficient to carry out any ade- 
quate highway program in New 
York state. 


Ala. Dealers Hit 


Taxes, Diversion 


NEW YORK. — Opposition to 
federal taxation of gasoline and 
lubricating oil, to diversion, and 
to all local gasoline taxes was 
voiced by the Automobile Dealers 
Assn. of Alabama in two resolu- 
tions adopted at the annual con- 
vention. 

The federal gasoline and lubri- 





not consistent with | 
tabulations of the U. S. Bureau | 


recom- | 


cating oil taxes, the resolution 
stated, place an unjustifiable and 
unreasonable added burden upon 


in the | Motorists already sadly overbur- | 


dened by state and local gasoline 
taxes. The second resolution 
| pointed out that the state gasoline 
| tax is a special road tax levied for 
| the construction and maintenance 
|of roads and bridges, and conse- 
quently “there is positively no 


the funds derived therefrom for 
any other purpose.” 

The resolution also declared 
that Alabama has the lowest au- 
tomobile registration per capita 
| in the United States because it 
has the “highest special motor ve- 
hicle cost per vehicle.” It was 
recommended that all local gaso- 
line taxes be abolished at the next 





session of the state legislature. 





Penn. Registrations Reach 
Highest Point in 5 Years 


PHILADELPHIA. — Motor ve- 
hicle registrations in Pennsyl- 
vania have reached the highest 
point in five years, with a pos- 
sibility that before the year is 
ended a new all-time peak will 
have been established, according 
to figures made public this week 
by the Keystone Automobile Club, 
following a conference of club 
officials with Ray C. Weber, di- 
rector of the Bureau of Motor 
Vehicles. 

Registrations now total 1,707,- 
625, compared to the peak of 1,- 
753,521 for 1930. The state’s total 
for the first five months of 1936 
is 90,387 in excess of the number 
registered in the same period last 
year. In May the applications for 
title numbered 29,710, an increase 
of 11,699 over the total for May, 
1935. 

Coincident with the increased 
demands on its facilities, a reor- 
ganization of the Bureau of Mo- 
tor Vehicles has been effected by 
Weber, and club officials were as- 
sured that beginning this week a 
néw schedule will be put in oper- 
ation, obviating delays in delivery 
of tags and licenses. 

Under this schedule applications 
for learners’ permits will be put 
through in 24 hours; renewal 
cards for operators’ licenses and 
registration plates, 24 hours and 


applications for title and transfer 
of registration plates, 72 hours. 
Through improvement in working 
conditions, rearrangement of the 
filing system and installation of 
new machines, it is expected that 
the work will be carried on in 
strict adherence to the schedule. 


The director pointed out that 
May of this year has been the 
busiest “off season month in the 
history of the bureau. A total of 
386,592 transactions was handled, 
an increase of 80,979 over the 
same period last year. Learners’ 
permits in May totaled 28,339, an 
increase of 10,207. There were 68,- 
552 assignments of title, com- 
pared to 49,188 in May, 1935. 

Receipts for the bureau up to 
May 1 were $28,855,028 or $1,675,- 
485 more than in the first four 
months of last year. 

Passenger vehicles in that pe- 
riod totaled 1,399,555, an increase 
of 65,943 over the figure for last 
year. Operators’ licenses are held 
by 2,092,730 persons, with an ad- 
ditional 30,000 operating under 
learners’ permits. 

A significant gain is shown in 
the commercial trailers, 13,969 
now licensed, an increase of 2,487. 
Motorcycles show a_ decrease, 





with a _ registration of 7,360, 
against 7,770 last year. 


ar 


justifiable reason for the use of | 





KELLER RISES EARLY: The work day of some officials begins 
early, it seems. Here, is K. T. Keller, president of Dodge and of the 
Chrysler Corp., engaged with Dr. Tenerowicz, Mayor of Hamtramck, 
in which the main plant of Dodge is situated. At other tables sit some 
300 members of the Hamtramck Board of Commerce who are break- 
ing bread with Keller—in the factory dining room, at 8 a. m. 





LOS ANGELES.—Southern 
California’s General Motors as- 


| its executive personnel. Men have 
been selected from all over the| 
| United States to fill these posi- 
| tions, according to W. S. Roberts, 
| general manager. 

| Following is a list of executives, 
the positions which they are fill-| 
ing, and from whence they came} 
to join the Southern California 
division: 

Ray Wilkins, assistant general 
manager, former manager at the 
Fisher Body plant, Tarrytown, 
|N. Y. 

J. N. Thayer, comptroller, for- 
merly with Chevrolet Motor Co., 
Kansas City. 

W. J. Croxon, chief inspector, 
formerly at the Buick plant in 
Flint, Mich. 

Tracy Jennings, paint superin- 
tendent, formerly with Fisher 
Body, Atlanta and Buffalo. 

F. C. Douglas, body superin- 
tendent, formerly with Fisher 
Body, also at Buick plant in Flint, 
Mich. 

G. E. Swieringa, chief of the 
assembly line, formerly with Olds- 
mobile Motor Works in Lansing, 
Mich. 

H. O. Henderson, chief of the 
chassis assembly line, formerly 





|sembly plant has now completed | 


Select Executive Personnel 


ForGM Calif. Assembly Plant 


By SLIM BARNARD 


with the Pontiac Motor Co. in 


Pontiac, Mich. 


R. V. Overlocker, material super- 
visor, formerly with Fisher Body 
|}in Tarrytown and Baltimore. 

F. R. Fysh, employment man- 
| ager, Los Angeles. 

J. N. Oliver, chief watchman, 
| formerly with the Los Angeles 
Police Dept. 

N. W. Goodale, purchasing 
agent, formerly with Chevrolet 
Motor Co., Baltimore. 

H. J. Fopiana, formerly with the 
Oldsmobile Motor Works, Los 
Angeles zone. 

Roy Busbee, traffic manager 
formerly with Chevrolet Motor 
Co., St. Louis, Detroit, and Oak- 
land, Calif. 

N. E. Hull, plant engineer, for- 
merly with Chevrolet Motor Co., 
Kansas City and Baltimore. 


Shows Store Fronts 


NILES, Mich—A new 56-page 
book on modern store fronts has 
been issued by the Kawneer Co., of 
this city. Included are more than 
250 pictures of modernized fronts. 

Copies may be obtained from the 
company free of charge or by 
writing to ADN. 





SIXTY-SIX MEMBERS of the Detroit Patrol Boys arrived in 
Washington June 16 for a five-day tour. They were guests of Plym- 


outh. Left to right: Patrol Supervisor Robert M. Orr, Lieut. Lester 


Potter, of the Detroit Police Department and Senator Arthur H. 
Vandenberg, (R., Mich.) on the steps of the Capital. 


Auto Industry 
In Gt. Britain 
At Record Pace 


DETROIT .—Leaders in the 
British automobile industry — 
Ford, Austin, Morris and Stand- 
ard—continue to do record busi- 
ness and are chiefly responsible 
for the further sharp advance in 
passenger car sales for the first 
six months of the manufacturing 
year, according to the Wall Street 
Journal. 

According to figures compiled 
from Ministry of Transport and 
Board of Trade returns, British 
passenger car sales in March 
totaled 34,935 against 32,950 in 
March, 1935, making a total for 
the first six months of the manu- 
facturing year of 150,479 against 
135,920 in the previous correspond- 
ing period—an increase of 10.7 
per cent. Sales of passenger cars, 
commercial vehicles, and _ taxis 
numbered 44,179 in March against 
40,881 in March, 1935, making a 
total for the first six months of 
192,726 against 175,148—an in- 
crease of 10 per cent. 


Wolseley Motors, the Journal 
says, states that its output during 
recent months has been more 
than doubled compared with last 
year. The output of the Standard 
Motor Co. in March was the high- 
est in the history of the company 
and was equivalent to around 50 
per cent of total production in 
1929. 

Last year’s output was over 
30,000 units and for the current 
year to date sales show an in- 
crease of about 40 per cent over 
the previous corresponding period. 
Sales of Standards are reported to 
be extremely satisfactory and ex- 
tensions are now being carried 
out to the company’s works which 
will raise the output capacity to 
300 cars a day from 150 per day. 

British passenger car produc- 
tion during March totaled 38,681 
against 37,522 in the correspond- 
ing period of 1935. Total pas- 
senger car production for the six 
months ended March was 176,999 
against 157,576—an increase of 
12.3 per cent. Commercial vehicle 
production in March totaled 10,534 
against 9,225, making a total for 
the first six months of the manu- 
facturing year 50,193 against 48,- 
140—an increase of 4.2 per cent. 


Chrysler Employes 
Hold Basket Picnic 


DETROIT. — Employes of the 
Chrysler plant on East Jefferson 
avenue and the Chrysler Kerche- 
val body plant will hold their sec- 
ond annual basket picnic at 
Walled Lake on June 24. In order 
that all those on the roster may 
attend, the plants, including the ~ 
offices, will be closed for the day. 


A program of sports has been} 
arranged, with prizes for the win- 
ners. The committee in charge 
has arranged to distribute free 
refreshments to the children and 
free ice cream to all hands. An 
attendance of nearly 20,000 per- 
sons is expected. The picnic is 
under the auspices of the Chrys- 
ler Industrial Assn., with the Em- 
ployes’ Work Council and the 
management cooperating. 


Timken Roller 


CANTON, O.—S. C. Partridge has 
been appointed assistant general 
manager of the industrial division of 
the Timken Roller Bearing Co. with 
headquarters here. F. B. Yates has 
been promoted to manager of Tim- 
ken’s New York district office, in 
charge of industrial sales. 

The promotion of S. C. Merrill to 
the position of eastern district man- 
ager of the automotive division, with 
headquarters in Detroit, has also 
been announced. R. W. Powers has 
been transferred from the Canton 
engineering department of the com- 
pany to the New York office as sales 
engineer. 





DETROIT.—Used-car sales for 
May show a marked increase 
over those for 1935, reports from 
Dallas, St. Louis and San Fran- 
cisco show. Inventories, while 
larger than in 1935, are not ex- 
cessive, dealers in the above areas 
say. 

Dallas sales and_ inventories 
give no cause for alarm, declares 
J. H. Connell, executive secretary 
of the Dallas Automotive Trades 
Assn. Dealers there had only 
enough used cars on hand June 1 
to last them 24 days, he asserts. 
Sales during May were 119 per 
cent of original stocks, Connell 
continues—1,342 sales compared 
with 1,136 units in stock. Inven- 
tories as of June 1 were 111 units 
less than the figure for May 1. 
Thirteen firms reported a turn- 
over of 100 per cent or better and 
only three firms report a turnover 
of 50 per cent or less. 


Selling Price Rose 

The average used car selling 
price in Dallas rose to $257 in 
May as compared with $243 in 
April. 

The Greater St. Louis Automo- 
tive Assn. reports that the 3,463 
units sold in May in that area is 
a gain of 35 units over the April 
sales and a gain of 477 units 
above the figure for May, 1935. 
The selling price rose in May to 
$214 compared to $211 for April 
and $229 in May, 1935. 

St. Louis inventories decreased 
in May to 3,446, or 174 units less 
than the figure for April and 408 
units less than the inventory for 
May, 1935. 

May used car sales, according 
to the report of the San Fran- 
cisco Motor Car Dealers Assn., 
were up 375 units from April and 
gained 781 units over the figure 
for May last year. 

May inventories of used pas- 
senger cars in the Frisco area 
were diminished by 138 cars com- 
pared to April inventories. How- 
ever they showed a gain of 683 
units when compared to the in- 
ventories for the same month in 
1935. 

Buying Price Up $7 

While the average price paid 
for a used car by the dealer dur- 
ing May was $330, the average 
selling price of cars sold to the 
public was only $284. The buying 
price showed a gain of $7 over 
the April figure while the selling 
price was only $1 above that for 
April. 

The May 1936 average selling 
price was $284, an advance of $10 
over the average selling price in 
May, 1935. 

There were 120 cars junked by 
San Francisco dealers in May 
compared to 134 in April and 52 
in May, 1935. Junking reached a 
peak in this area last February 
when 601 units went to the scrap 
heap. 


Buick Reaches 
Eight Yr. Peak 
In 10-Day Sales 


FLINT.—Domestic retail deliv- 
eries of Buick cars reached an 
eight year peak for the first 10 
days of June, W. F. Hufstader, 
general sales manager, announced 
this week. 

During the first 10 days of this 
month, domestic sales amounted 
to 4,768, he said, a total not ex- 
ceeded in a similar period since 
1928. 

In comparison with last year’s 
figures for the corresponding pe- 
riod, deliveries during the 10 days 
represent a gain of 157.5 per cent, 
Hufstader stated. Domestic sales 
in this period of 1935 totaled 1,- 
846, compared with this year’s 
total of 4,768. 


© 
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Dealers Report Marked Used Car Sales Gain for May 


Stocks on Hand Large But 


Not Considered Excessive 





Says Salesmen Sponsored 


Sunday Closing Measure 


CHICAGO.—Ben Zenoff, used- 
car dealer of Milwaukee, told the 
Better Automobile Dealers Assn. 
of Illinois, a used-car dealer or- 
ganization, at a meeting here in 
the Medinah Club that Sunday 
closing of automobile establish- 
ments in Milwaukee and other 
Wisconsin cities has been forced 
by retail salesmen’s associations 
in those municipalities rather 
than by the free agreement of 
dealers. He declared that they first 
drove the new car dealers into 
line and then followed with high 
pressure methods upon used-car 
dealers. 


Inland Expands 
Dayton Plant 


DAYTON, O.—Construction of 
a new addition to the plant of 
the Inland Mfg. Co., division of 
General Motors, which will add 
175,000 square feet of floor space 
for increased production facilities, 
and with necessary equipment will 
amount to a total cost of $750,000, 
will begin July 1, it was an- 
nounced this week by W. S. 
Whittaker, president and general 
manager. 

The Inland addition will occupy 
a large area now used for park- 
ing space for company employes 
to the west and north of present 
construction. Provided in the ex- 
pansion program is an addition 
to the steam production capacity 
which will cost approximately 
$160,000. This includes the erec- 
tion of new boilers and an addi- 
tion to the present steam plant 
building. Approximately $150,000 
will be spent in new equipment 
immediately, Whittaker added. It 
is expected that the entire pro- 
gram will be cornpleted by Oct. 1. 














M. E. COYLE, 


president of Chevrolet Motor Co., becomes the 


2,000,000th member of The B. F. Goodrich Co.’s Safety League for 
saner operation of automobiles while J. D. Tew, Goodrich president, 
looks on. The Silvertown Safety League was sponsored by Goodrich 
in 1931 and s based on a common sense code of driving rules. 





Dodge Testing Mileage 
For All Makes of Cars 


DETROIT.—Aware of the curi- 
osity of every motorist in what 
his car will do in the way of 
gasoline mileage, Dodge dealers 
are giving free mileage tests to 
owners of any make of car. 


A testing instrument is at- 
tached to the car and the owner 
does his own driving. An observer 
and adviser is furnished, The on- 
ly return asked for the test is 
that the owner, after he tests his 
own car, makes the same test in 
a Dodge. 

“Every motorist is interested in 
how much gasoline his car uses 
in covering a certain distance,” 


says W. R. Bamford, service di- | 





rector of the Dodge division of 
Chrysler Corp. “The reason why 
many car owners are uncertain 
about their fuel mileage is that 
such tests, if they are made at all, 
are rendered inaccurate by con- 
gested roads or streets, waits at 
intersections, frequent gear shift- 
ing and so on. More often than 
not, the first mileage trial, made 
when the car is new, is not fol- 
lowed by later tests undertaken 
after the automobile has accumu- 
lated mileage readings running 
into five figures. 

“We feel the records will be of 
inestimable value not only to us, 
but to car owners generally.” 





Chevrolet Sales “Brain Trusters” 


Close co-ordination of effort 
among the several groups making 
up the sales department is re- 
sponsible in large part for the 
new all-time records which Chev- 
rolet has attained in the last few 
months, in the opinion of W. E. 
Holler, vice-president and general 
sales manager. Holler keeps the 
entire organization informed of 
what is going on, through the 
medium of Monday morning staff 
meetings attended by his depart- 
ment’s entire staff. Each session 
is spent in reviewing the work ac- 
complished in the week previous, 
and projecting the steps to be 
taken during the week to come. 
Every departmental group whose 
work has a bearing on new and 
used car and truck sales is auto- 
matically included in the meet- 
ings. In addition to Holler and 
his immediate assistants, the list 


includes the heads and members | 


of the service and mechanical, 


parts and accessories, advertising, | 
| selling; H. J. Bostwick, manager, 


commercial car, national used 
car, retail selling, consumer rela- 
tions, analyzation, 





ear distribu-| 


tion, city management, budget, 
business management, dealer ac- 
counting, and direct selling de- 
partments. Executives of closely- 
affiliated organizations, such as 
the Campbell-Ewald Co., Jam 
Handy Picture Service, Inc., and 
others, also are regular atten- 
dants at these meetings. In the 
above photo, taken after the staff 
conference of June 15, are the 
following: Front row left to 
right: W. G. Lewellen, manager, 
direct selling department; Felix 
Doran jr., assistant general sales 
manager; W. E. Holler, general 
sales manager; H. B. Hatch, as- 
sistant general sales manager; M. 
D. Douglas, parts and accessories 
merchandising manager; C. P. 
Fisken, advertising manager; J. 
H. Neebe, Campbell-Ewald; Ed 
Hedner, advertising. Second row: 
E. J. Hogan, manager, business 
management department; D. F. 
Adderhold, used car department; 
E. A. Nimnicht, manager, retail 


city management department; C 
A. Kleist, manager, 





budget de-| 


partment; W. E. Fish, manager, 
commercial car department; C. 
W. Wood, manager, service and 
mechanical department. Third 
row K. E. Staley, business man- 
agement; J. W. Auther, parts and 
accessories; Chas. Davenport, 
service; Oliver Horn, Jam Handy 
Picture Service; Jamison Handy; 
H. J. MacPeak, direct selling; S. 
P. Emmert, office manager. 
Fourth row: J. V. White, busi- 
ness management; P. A. McKay, 
parts and accessories; R. C. Med- 
daugh, used car department; F. B. 
Coate, dealer accounting; C. B. 
Curry, used car department; C. J. 
Clark, car distribution; C. J. 
Flanagan, city management; J. M. 
Hendrie, manager, car distribu- 
tion; L. H. Averill, general sales; 
F. E. Zorniger, manager, used car 
department; I. W. ‘Thompson, 
parts and accessories; F. E. 
Evans, commercial cars; R. H. 
Crooker, Campbell-Ewald; G. E. 
Holm, retail selling; A. R. Cos- 
grove, commercial cars; 
Wilson, budget. 
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Pontiac Buyers 
Offered Chance 


For Vacations 


PONTIAC.—A plan whereby new 


| car purchasers from all parts of 


the country can obtain a vacation 
in or around Michigan has been 
inaugurated by the Pontiac Motor 
Co. 

A new car purchaser living in 
any part of the country may order 
his car through an authorized 
dealer, taking delivery of the 
model at Pontiac, thus saving the 
freight charges. 

“We wish to make it clear to 
the public,” said C. P. Simpson, 
sales manager, “that this is not 
a ‘surprise package’ merchandis- 
ing idea in which we are promis- 
ing anything out of the ordinary. 
It is merely a plan to give pur- 
chasers a chance to take delivery 
of their cars at the factory and 
use the savings which results from 
the omission of the freight charges 
to finance their round-trip trans- 
portation costs to the factory.” 


Ford Average 
Profit Over 33 
Years $20 a Car 


(Continued from Page 1) 


motive,” Cameron asserted, al- 
ways miss the point that the ma- 
jor profit is always in the article 
produced, and in legitimate ex- 
change, the users profit is always 
greater than the maker’s. The 
real profit taker is the public— 
business could not continue other- 
wise. 

“Great as the values are that 
have flowed toward the Ford 
Motor Co. during these years, im- 
mensely greater values have 
flowed from it. From the obser- 
vation of 33 years we see that 94 
per cent of the money that came 
into us immediately went out 
again as money and much of the 
other 6 per cent went into im- 
provements and economies for the 
public benefit. But for each 100 
per cent of raw or unfinished ma- 
terial values that came into our 
factories, 150 to 300 per cent in 
material values went out again. 
That is the way true wealth is 
created.” 


Senate Directs 
New Probe Into 
Motor Traffic 


WASHINGTON.—A Federal in- 
vestigation of interstate motor 
traffic was authorized Thursday 
when the Senate passed a house 
bill directing the Bureau of Pub- 
lic Roads to conduct the inquiry. 
The Secretary of Agriculture was 
directed to proceed with the in- 
vestigation with a view to recom- 
mending legislation for the im- 
provement of highway traffic 
conditions throughout the nation. 


Buffalo Show aca 


Closed on Sundays 
BUFFALO.—Automobile show- 
rooms again are closed here on 
Sundays to end a movement to- 
ward seven-day operation that set 
in with the termination of the 
NRA codes. 

Backed by Councilman James 
J. Doyle and trade leaders, a 
resolution was put through the 
common council demanding that 
Police Commissioner James W. 
Higgins enforcg.,a city statute 
prohibiting automobile dealers 
from keeping showrcoms open or 
keeping salesmen on duty at used 
car lots. 


Toledo Show 
TOLEDO.—The Toledo Automobile 
Show will be held Nov. 13 to 19, in- 
clusive, in the Civic Auditorium and 
Convention Hall. 
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THE When ADN was moved 

PINK to Detroit in 1933 we 

SHEET met the problem of re- 
ducing the frequency of 

editions from five a week (which 
was obviously unnecessary) to 
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The mid-week bulletin is printed 
on pink stock to differentiate it 
from the Saturday editions and 
we refused to accept advertising 
in its columns so that it would be 
completely a definite and confi- 
dential service intended exclus- 
ively for our readers. 

OK * * 

AS SOON as the mid-week 
came off the press our friends 
began calling it “the pink sheet” 
and so it is still affectionately 
referred to, from top to bottom 
of this industry. Sometimes, how- 
ever, we get to wondering if our 
readers appreciate the time and 
expense which is involved in its 
publication. It is today without 
question the best and most accu- 
rate chronicler, not only of regis- 
tration figures from every state, 
but recent checks have shown 
that it is the only reliable source 
of production figures. There are 
many other sources of informa- 
tion as to the number of cars 
produced during the current week 
by the various passenger car 
manufacturers, but there is only 
one reliable source and that is 
this same little “pink sheet.” 

+ *” * 

WE HAVE NO QUARREL 
with the other publishers of such 
figures. ADN editors, however, 
have the respect and confidence 
of every manufacturer in the in- 
dustry, without exception. They 
know from our eleven-year rec- 
ord of square dealing that we will 
not betray a confidence or issue 
an unauthenticated statement 
under any condition whatsoever. 
We go to the factories themselves 
for the figures which we issue 
and if for any policy reason 
these are not procurable we print 
(plainly stated as our own esti- 
mates) figures which we have 
every reason to believe are as ac- 
curate as any estimate can be 
made. The amazing thing is that 
in reporting production figures 
from every manufacturer of pas- 
senger cars in America for the 
first five months of 1936, our to- 
tals were within four per cent 
(4%) of the final production fig- 
ures issued by the U. S. Dept. of 
Commerce and at that, we were 


Entered as second-class matter Post Office, Detroit, under Act of March 3, 1870. 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
10 TH. YEAR the dissemination of NEWS which is timely, 
authentic and of value-—(ADN 6-10-1933) 
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Four Thousand Million Dollars 


“yas SUMMER the American Automobile Assn. pre- 
dicts motor tourists will spend $4,000,000,000 in their 
travels hither and yon over the highways of the United 
States, Canada and Mexico. That’s a lot of dollars! If 
this estimate proves correct (AAA is not given to wild 
statements) it will mean that a good portion of this 
money will be spent, and is now being spent, in prepara- 
tion for this summer’s gypsying. 

Nothing adds more to the pleasure of touring than a 
car which performs smoothly and economically through- 
out the tour. Nothing can spoil a tour so completely as 
trouble on the highway. A good insurance against 
trouble is to have the old bus carefully checked and ad- 
justed before starting. Dealers can open a wide market 
in service sales for themselves by bringing this fact home 
to prospective tourists in their neighborhoods. 

This year, too, the infant camping trailer industry is 
donning its first rompers. There is a wide appeal in these 
modern caravans which is opening a new market well 
worth investigation. Camping trailers are doing much 
to reawaken the spirit of romance among car owners and 
urge to tour which once was the life blood of our industry. 

As Charles F. Kettering, of General Motors, puts it, the 
success of the automobile today rests on the desire of our 
citizens to be some place else than where they are. With 
motor nomads out to spend $4,000,000,000 this summer 
it will be well worth while for dealers to prepare to ac- 
commodate America on the move. 












































Back in the Line 










In This Corner 


The views expressed in this column are those of our readers 


and do not necessarily coincide with those of the editors. Readers 
are invited to use this space for voicing their opinions or ideas. 
Anonymous contributions will not be accepted but confidence will 
be observed upon request. | 























I have written to a number of 
One-Eyed Cars commissioners of motor vehicles | 


Better engineering has im-| and to the National Safety Coun- 
proved our motor cars but it! oj) anda they are all greatly in- 
hasn’t removed the menace of the | terested in the elimination of the 
worst traffic hazard we have t0| one eyed car and have stated if 
contend with; that is, the “One-| the idea has practical merit and 
Eyed” car. requires legislation they will be 
_ As you know, competent author-| happy to give it the full support | 
ities estimate that one-half of the| of this department. 


fatal accidents are attributable to; What I need is financial back- | 

inadequate visibility. A recent! ing I know I can prove beyond 

inspection in Newark of more/ any doubt I have the problem 

than 10,000 cars revealed 54 per! solved. 

cent had defective headlights. Ray Binder of the New York 
A great number of drivers are| News suggested I take the matter 

not aware they have but one light up with you, as he has seen it.— 

or one bright light and one dim| Gq H Cruess, Central Hotel, Mor- 

one. On the other hand, we have} ristown, N. J. 

the menace of the indifferent type 

who are flagrantly heedless of ||/ _——e se - — 

their own and others’ safety. 






















































Selling in Summer 
W tH June sales holding up at a rate that threatens 


to top the total for May, it seems timely to look for- 
ward to what we may expect of the next two months 



























































Prophets seem agreed that payment of the soldiers’ bonuS/ under, not over, these figures. The one-eyed car must go. Mo- Three Cheers 
and other governmental expenditures, plus payroll im- a torists want it, safety councils,||/ Three cheers for Auto- 
provements among private industries, will lift the nation’s ltt an an cas noing ee chambers 08 commences and cout motive Daily News! _ Al- 

: . : wf} ou ts entire busin 
buying power this summer to levels comparable with 1929. | source of production figures for| mand action. This hazard must life eatin ‘aa nto ie 
During the past seven years, including 1935, July and this industry and such publica-| be removed from the highways.||| mobile manufacturers who 
August new passenger car sales combined have accounted |tions as “Detroit Free Press,”| For the past five years I have||| are pussyfooting on the real 
for 20.17 per cent of the total for the entire year. In 1935 Dein a ; = Bens nome = =. qeetiens | | causes and cures for the 
these two months accounted for 18.91 per cent of the | Gpronicie.” “Wall Street Journal”|unit that will. with | Slaughter of 36,000 of our 
’ ; proper sup- ||| } 

year’s total. If each month were to account for an equal| and a score of others are re-| port, eliminate this hazard. cs lle iy beats = 
share of the year’s sales, it would have to turn in 8.33/|printing the totals as they are} A basic patent can be obtained||/ spending millions to edu- 
per cent of the total the combined July-August figures ee ae wt Se oS = ee ae | cate a public which cannot 
, , = be educated beyond - 
would take only 16.66 per cent of the year’s total. On giving way to an orderly release| cost. It will outlast the life of ||| ¢ain aan out pooling 
this basis it is obvious that July and August are normally | of actual figures which have a/|the car and will not need any with a anunaid odmantal 





definite value, not only to every 
manufacturer and every dealer, 
but to the hundred and one 
associated industries, finance 
companies, etc. 
* 


better than average months. With the promise of in- 
creased purchasing power during these months this year, 
a strenuous summer sales effort is in order. 


Building Trades Better 
A‘ THE present time the FHA is selecting mortgages 
for appraisal at the rate of about $2,000,000 a day. 
During the week of June 6, the $300,000,000 mark was past 
in mortgages accepted for insurance. This money is loaned 
with the stipulation that it will be spent in building new 
homes or repairing old homes. The money comes from 
private financial institutions and is insured by the FHA. 
This means new business for builders, lumbermen, brick 
manufacturers, steel and heating and plumbing equipment 
makers—which in turn means new business for truck man- 
ufacturers and dealers handling a truck line. 


service. It is a sealed unit and | “Criminal Negligence,” May 
cannot be tampered with. 9, 1936, backing up exactly 


What my unit will do: The||| What we have chautel Gon 
driver of the car is aware of the years in this column as the 


fact at all times if he has a defec- only real way to reduce 
tive lamp (by that I mean any/|| automobile fatalities. I wish 
lamp in the lighting circuit) and ||| ADN could arrange that 


cannot alter this until he re- . 
places the lamp with a new one. overy peliiician, meter ve 


When the dim side is out and 
bright side is burning he knows 
it, when bright side is out and 












* * 


THE “PINK SHEET” is in- 
tended solely for the industry it 
serves. It is a sort of confiden- 
tial report on the “state of the 
union” as we see it from the 
vantage point here in the center 
of automotive activities. If you 
are profiting by its use in your 
own business, more power to you, 
but if you are letting your com- 
petitor get the benefit of the time 
and money we are expending on 
it for your benefit, you are the 
loser.—G.M.S. 






hicle commissioner, police 
chief and automobile manu- 
facturing executive in the 


ee i ; | country receives this editor- 
dim is burning he knows it, when ial, learns it by heart and 




















both sides are out he knows it. G 
No matter which lamp or fila- ary na = ‘in in. ae 
ment is out he knows it. Switch- “The BMater Budget » in the 


ing from bright to dim or dim 
to bright will not change the fact. ae pulen 


The only cure is a perfect lamp 
of the same candle power. 







































DETROIT.—Dealers who turn 
back the speedometer of a used 
car without notifying the pur- 
chaser of what they have done, 
are liable to heavy punitive dam- 
ages in addition to actual damage 
awards if the customer decides 
to sue. 

As the result of a recent suit 
brought against a St. Louis dealer 
in which the used car purchaser 
was awarded punitive damages of 
$2,000 plus actual damages of 
$150, the National Automobile 
Dealers Assn. is warning all 
dealers who turn back speedo- 
meters to furnish the buyers of 
such cars with written notice that 
the speedometer has been turned 
back. 

The St. Louis decision is being 
appealed to the State Supreme 
Court. In this suit the plaintiff 
had purchased from the defen- 
dant company a used car. Evi- 
dence showed that the purchaser, 
at the time of the sale, had looked 
at the speedometer and noted the 
mileage it registered. There was 
no evidence that the defendant 
company had made any state- 
ment to show that the mileage 
shown by the speedometer was 
the correct mileage of the car. 


Frequently Turned Back 

The evidence did show, in fact, 
that the speedometer had been 
turned back from 48,500 miles to 
22,600 miles. The service manager 
of the automobile company testi- 
fied that he had, in frequent in- 
stances, similarly turned back 
speedometers; that in some cases 
he did it without instruction from 
the officers of the company; that 
in other cases he had been in- 
structed to turn them back by 
the sales manager or merely by 
a floor salesman. 

The plaintiff showed by expert 
testimony that the value of the 
car depended in part on the 
mileage which it had run, and 
that a car which had run 22,600 
miles would be more valuable 
than one which had been driven 
48,500 miles, if the two cars were 
in the same apparent condition. 

In the trial court, the jury al- 
lowed the plaintiff customer ac- 
tual damages in the sum of $150 
and punitive damages in the sum 
of $2,000. 

The judgment of the trial court 
was affirmed by the St. Louis 
Court of Appeals which held that 
the mileage shown on the speed- 
ometer constituted a representa- 
tion to the purchaser as to the 
mileage actually run by the car; 
that such representation could be 
by acts as well as by words, and 
that it was not necessary for the 
plaintiff to show that any em- 
ployes of the automobile company 
had said to him that the mileage 
shown by the speedometer was 
correct. 


Custom No Defense 


The court further held that any 
custom to turn back the speed- 
ometers, if such existed, consti- 
tuted no defense for the reason 
that there was no showing that 
such custom was known to the 
plaintiff or was so widespread 
that the plaintiff would be 
charged with notice thereof. Even 
if the plaintiff knew of such a 
custom, the court continued, it 
could not prevail as a defense 
since it would be contrary to pub- 
lic policy and not to be recog- 
nized by the courts. 

In the opinion of legal counsel 
for the NADA the punitive dam- 
ages awarded by the St. Louis 
court might not be allowed in 
some states upon a similar set of 
facts. 

To determine the exact rule to 
be followed in any particular 
state, dealers are advised by the 
NADA to confer with their local 
city or state associations or with 
their own local counsel. 

In order to escape the nuisance 
of law suits, as well as the dam- 
ages involved, dealers are advised 
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Dealers Advised Not to Turn Back F Spocdomeuetl 


NADA Cites Court Decision 
Awarding $2,150 Damages 


by the NADA not to turn back 
the speedometers on the cars 
which they sell. 
Advise in Writing 

Dealers who insist on turning 
speedometers back to anything 
except zero should see that the 
purchaser is advised in writing 
that the speedometer has been so 
turned back in order that he can 
not later claim any misrepre- 
sentation in this matter. 

Another alternative is to turn 
back the speedometers on all used 
cars to zero on the assumption 
that the purchaser is thus speci- 
fically advised that he is buying 
a used car and not a new one. 

The details of these plans by 
which the customer is given writ- 
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ten notice of the used car’s 
mileage must be worked out in 
each particular case by the local 
association of dealers, concludes 
the NADA. 


Michigan Dea Dealers 


Will Vote on Plan' 


|and finance 
| take 


DETROIT—A plan under which 
automobile retailers and finance 
companies would start a joint 
campaign against bootlegging and 
other destructive sales practices 
is being submitted to local dealers 
by the Michigan Automotive 
Trade Assn. for approval or re- 
jection. 

In a bulletin to all Wayne 
County dealers and finance com- 
panies, S. W. McMichael, MATA 
secretary, writes as follows: 

“A personal opinion expressed 
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WHEN YOU SPEAK to a prospect of the 


life of a car, are you including uphol- 


stery? If itis Velmo, you can honestly say, 
“This beautiful mohair velvet will be good 


to the last mile!” This point often swerves 


indecision to a quick, decisive sale. 


VELITTO 


MOHAIR VELVET 


A GOODALL 


SANFORD 





in a recent letter sent from this 


office to all Wayne County dealers 


has met with such emphatic pro- 
test from many automobile re- 
tailers and finance companies that 


the question under consideration | 
will be referred to all dealers in 


the county for final decision. 
“Briefly, the question is 


should the automobile retailers | 
jointly | 


companies 
immediate and determined 
action to stamp out bootlegging, 
destructive sales practices and 
other evils so prevalent in Wayne 
County that profit from sales in 
this community under present 
conditions is almost impossible or 

. is it advisable to defer action 
to correct these evils until some 
future date? 


“The dealer committee appointed 
to conduct this inquiry urge all 
dealers to fill out and return the 
enclosed cards without delay. If 
immediate action is desired, time 


p 
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quabily 


should not be lost in bringing 
used car allowances down to in- 
sure (at least from now until the 
introduction of the new models) 
a 30-day turnover of used car 
stocks.” 


|'Baltimore Auto Show 
Is Changed to Nov. 28 


BALTIMORE, Md.—The Balti- 
more Automobile Show will be 
held in the Fifth Regiment Ar- 
|mory, Nov. 28 to Dec. 5, instead 
of previously announced dates of 
Nov. 21 to 28. 

This year’s show will be the 
largest ever staged in Maryland, 
utilizing 120,000 square feet of 
space. 

In addition to passenger cars, 
a complete line of commercial 
motor vehicles, trucks, motor 
boats shop equipment and acces- 





sories will be displayed. 
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upholatary / 


Velmo has a ventilated back that auto- 


matically adjusts air-pressure in the seat 


cushions. It is non-skid...prevents shine 


on clothing. It is cool, easy to clean, lux- 


urious in look and feel...a fabric worthy 


of the fine cars being built today. 


PRODUCT 


L. C. CHASE & COMPANY, INC 
selling division of Goodall-Sanford 
295 Fifth Avenue, New York 


Boston « Chicago * Detroit « San Francisco 





CHICAGO. — Use the factory’s 
advice as a general guide, be 
enough of a self-starter to add 
some of your own ideas by way 
of elaboration, and you’ve taken 
the biggest step forward in mak- 
ing a success of your service de- 
partment operations. 


That’s the procedure of Harry 
T. Hollingshead, president of 
Nash Sales, Inc., Chicago dis- 
tributor of Nash and LaFayette 
motor cars. By pursuing this 
course, he lifted his service de- 
partment out of the red some 
four years ago, and it has proved 
a@ money maker ever since. 


Service volume is up 30 per 
cent over a year ago, reports W. 
J. Armstrong, service manager. 
The department operates on a flat 
rate system, with an additional 
5 per cent paid to service sales- 
men on accessories they sell. One 
result was the sale of 148 auto 
radios during the April drive for 
accessory business. On the aver- 
age, he further makes known, the 
service department sells 10,000 
gallons of gasoline and 12 barrels 
of oil a month. 


Politeness Paramount 


Hollingshead gives due credit 
to Armstrong, who quickly dem- 
onstrates in the course of an in- 
terview that he knows the service 
business from stem to stern, that 
he believes in progressiveness all 
along the line, and that the ele- 
ment of politeness, almost a fetish 
with him, permeates the entire 
shop force. 

Ask Armstrong for a slogan or 
two of his own on service and 
back comes this bit of philos- 
ophy: 

“Make the customers feel at 
home. Serve them, don’t boss or 
antagonize them. It’s better to 
give away $10 than to lose a cus- 
tomer.” 

The building housing the Nash 
sales and service departments is 
the largest automobile retail and 
wholesale structure in Chicago. 
Its three stories in height, fronts 
the entire block along 24th street 
from Prairie to Indiana avenue 
and occupies 223,875 square feet 
of floor space. Nash factory of- 
ficials consider it a model in fa- 
cilities and plan of operation. 

How encouragement comes 
from the factory service heads is 
explained by Armstrong. In ad- 
dition to calls at headquarters 
here, the Nash service travelers 
make it a practice also to circu- 
late among dealers. Other pointers 
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Chicago Dealer Expands Nash Service Suggestions 


Department Boosts Profit 
Through Courtesy, Specials 


By MEL ADAMS 


from the factory include the 
recommendation that owners be 
contacted at regular intervals by 
telephone in the effort to keep 
them within the fold and handle 
their service needs. Supplement- 
ing the personal contacts, litera- 
ture covering service and featur- 
ing seasonable specials—prepared, 
incidentally, by the factory—is 
supplied to Nash Sales, Inc., and 
in fact to all distributors and 
dealers. Good use is made here 
of this ammunition. 


Push Genuine Parts 


Further co-operation with the 
factory takes the form of push- 
ing genuine Nash and LaFayette 
parts, Nash-recommended lubri- 
cants, and the Nash program in 
general. It was at the factory’s 
suggestion also that a lot of new 
equipment was added about six 
months ago with the result that 
Nash Sales, Inc., is now up to the 
minute in that regard. 

Armstrong’s carefully compiled 
figures show that lubrication ac- 
counts for about 25 per cent of 
the company’s service volume. In 
this connection, an important fac- 
tor is the issuing of lubrication 
coupon books which have proved 
popular with owners. They call 
for lubrication jobs every 1,000 
miles. 

One of the recent service spec- 
ials pushed to the limit listed a 
seasonable change to summer 
grade lubricants in the engine, 
transmission, rear axle and steer- 
ing gear, along with a complete 
chassis lubrication, at a labor 
cost of $1. The same folder told 
of sharp reductions, amounting 
to better than 20 per cent below 
the regular cost, for valve grind- 
ing service, plus an engine tune- 
up. 

Use Many Slogans 

On the proved theory that serv- 
ice slogans register effectively 
with customers, Nash uses them. 
For instance, in the folder re- 
ferred to appears two slogans. 
One is “Nash inspection means 
road protection.” Another informs 
the owner that “Nash obligation 
does not cease with purchase, but 
continues with service.” 


Inside the service station, the 
visitor is greeted by more slo- 
gans, all in the form of helpful 
reminders and calculated to make 
the owner take pride in the con- 
dition of his car. They tell of the 
importance of lubrication, of good 
body finish and how to maintain 
it, of tire specials, of the advisa- 





URTIS EQUIPMENT 


is built for lasting satisfaction 


CURTIS COMPRESSORS 


are efficient, dependable, 
and long-lived. Timken 
bearings. Centro-ring oil- 
ing. Centrifugal unloader. 
“V" belt drive. Y% to 
10 h.p. 


CURTIS 


CURTIS LIFTS 


are full size, safe, easily 
operated, and _ trouble- 
free. Self - leveling plat- 
form. Automatic drop- 
away wheel guides. Oil 
locked. 


CURTIS PNEUMATIC MACHINERY CO. 
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BELIEVES IN SIGNS. Nash Sales, Inc., Chica go Nash distributor, features scientific inspection of 


all mechanical parts. 
getter. 


bility of engine check-ups every 
5,000 miles, and so on. Well 
worded and strategically located, 
these signs give a note of at- 
homeness in the place, whereas 
under other conditions they might 
easily create confusion. 


Customers Confident 


Neither Hollingshead nor Arm- 
strong is the least whit worried 
about outside competition from 
super-service stations or so-called 
alley garages. They are thoroughly 
convinced that the motoring pub- 
lic is more in the mood today 
than in many years to patronize 
the dealer or distributor from 
whom they bought their new car, 
“sold” on modern equipment and 
facilities, on the kind of work 
turned out by specialists in that 
particular make of car, and on 
the wisdom of using genuine 
parts. 

Likewise, Hollingshead and 
Armstrong state that motorists 
appraise correctly the value to 
them of free inspections such as 
they furnish. They talk this fea- 
ture up, and have good reason, 
for Nash Sales, Inc., maintains all 
the necessary devices for making 
the tests, such as a safety lane, 
motor analyzers, brake and wheel 
alignment testing machines. 
These are vigorously merchan- 
dised, as are all of the features 
of the service station, and they 
tie up in timely manner with the 
safety campaigns now being car- 
ried on in Chicago. 


Feeling of Welcome 


Brightness, cheeriness and 
cleanliness are the dominant 
notes. This applies to the lighting, 
the orderly arranged floors, the 
immaculate white uniforms of 
mechanics, who, by the way, car- 
ry their names on the coat pock- 
ets, and the general feeling of 
welcome on the part of all who 
enter. 

The first floor is given over to 
inspections, adjustments and 
other forms of “quick service.” 
Besides the equipment previously 
mentioned for tests, there are the 


grease racks, wash racks, acces-@ 





sories and a finely stocked parts 
department. Of further interest is 
the pickup and delivery service as 
a courtesy to owners. Nor is the 
opportunity to land some plus 
new car sales overlooked. Through 
plate glass windows one observes 
from the service department that 
two of the popular Nash and La- 
Fayette models have a place in 
the customers’ waiting room. 


In the shops on the upper floors, 
daylight working conditions and 
the newest in equipment are 
combined. A go-stop traffic light 
system operates constantly for the 
guidance of cars making trips via 
ramps from floor to floor. 


Used Trailer 
Lots Make Bow 


CHICAGO. — Used trailer lots 
are springing up along the na- 
tion’s highways, attesting that the 
“house on wheels” business is fol- 
lowing in the footsteps or tire 
treads, of its predecessor and trac- 
tive power, the automobile. 


All types of trailers may be 
seen on the lots, from the “box” 
type to the new streamline mod- 
els. Like their elders in highway 
transportation, the trailer manu- 
facturers have created unrest in 
the breast of the trailer tourist, 
through introduction of stream- 
lining and other changes. 

Sleek new models, with gadgets 
and innovations by the score, spur 
the trailer owner to outdo his 
fellow motorist in camping facili- 
ties. Many new as well as used 
trailers may be seen on display 
at the roadside. Once a novelty of 
itself, the trailer has fast achieved 
a popularity which has led its fans 
to seek yearly improvements. 


Evidence of the growth of the 
trailer industry is shown in the 
American Automobile Assn.’s pre- 
diction that almost 1,000,000 peo- 
ple will enjoy the comforts of 
home in automobile trailers this 
summer, when vacationlands call. 





A clean, well-kept service section, plus courteous service, has proved a business 
Modern equipment is used throughout the plant. 





Sees Bonus Money 


Aid to Used Cars 


Pontiac.—Anticipation of more 
than $2,000,000,000 in soldiers’ bo- 
nus money to be spent this sum- 
mer, no doubt has had a stimulat- 
ing effect on all business in the 
opinion of C. P. Simpson, general 
sales manager of Pontiac Motor 
Co. 


“Pontiac dealers are optimistic 
and look for an increase in busi- 
ness when the bonus is paid, es- 
pecially in their used car busi- 
ness,” said Simpson. “But to date 
I would say that little impression 
has been made on the forthcom- 
ing bonus money. 

“Some sales have been made in 
advance to ex-soldiers on the 
strength of the bonus money, but 
as a rule only when the purchaser 
has had other collateral of some 
description with which to secure 
the sale. 

“In my opinion the greatest di- 
rect benefit to the dealer will be 
felt in the increased sale of used 
cars, and naturally that will be 
very welcome. 

“The sale of new automobiles, 
largely, will be indirect, I believe, 
and will not have its greatest 
effect for two weeks or more after 
the bonus payment. Veterans are 
going to pay up existing obliga- 
tions on furniture, clothing and 
staple goods, and the beneficiaries 
of those payments will do the 
buying of the new cars. 

“As a result, we probably can 
look for an unseasonal volume of 
new car business after the usual 
summer slackening is due to take 
place around the first of July.” 


Boston Dealers Elect 


Hart and Ordway 
BOSTON. Directors of the 
Boston Automobile Dealers’ Assn. 
have elected Harold C. Hart presi- 
dent and Fred A. Ordway, vice- 
president. 
Hart has been president of the 
Nash New England Co. since its 
formation. 





THE SAFETY LANE of Nash Sales, Inc., Nash distributor in Chicago, checks ‘all mechanical parts 





of a car for perfect safety. 


Here is a car going through the lane. 


This section of the service depart- 


ment, as well as all others, is kept clean and neat. Courtesy and efficiency do much to bring new cus- 
tomers and keep them, the company has found. 
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By Chris 
Sinsabaugh 


(Continued from Page 1) 


through April Buick got 4.36 per 
cent of all business as compared 
with 2.26 in the same period the 
year before. 

ed * ok 

BUICK HAS been hammering 
it home to its dealers that while 
there may be gold in them thar 
hills, still they should not over- 
look the mother lode right under 
their noses which, interpreted, 
means the service dollar. Inas- 
much as Automotive Daily News 
has been singing the same theme 
song to dealers in general, the 
story on this that Hufstader told 
is in perfect accord with ADN’s, 
“We told you so.” 

“Our records show,” said Huf- 
stader, “that 56 per cent of our 
dealers’ fixed expense this year 
has been covered by service and 
parts income as against 47 per 
cent the year before. In Flint, 
right at the factory’s doorstep, 
our branch, which is a sort of a 
laboratory for testing out sales 
ideas, got 98 per cent of the serv- 
ice dollar. That’s certainly an 
extraordinary increase over 75 per 
cent in ’35. But it only goes to 
show the possibilities if the deal- 
ers really go after the service 


dollar.” 
* a *« 


HERE I’VE BEEN hoping that | 
no one would notice the caption | 
under the front page illustration | 
in ADN’s issue of June 6 which | 
blazoned to the world that Lou} 


Meyer had won the Bendix trophy 
in the 500-mile race at Indian- 
apolis. I might have known bet- 
ter, for since that famous bull the 
editorial department has 
swamped with letters calling at- 
tention 
did not win the Bendix trophy, 
that it was the 
trophy. So in justice to Fred 
Lockwood, 


for the mistake. He cannot even 


charge it up to the well known | 


typographical error, for it was 
so apparent that some one’s 
brains went wool-gathering when 
the caption was written. One 


eral faces was that in the last 
line reference was made to “Fred 
Lockwood, of Borg-Warner, donor 
of the trophy.” Mebbe the edi- 
torial department can soften the 
blow with this weak alibi. 

* * * 

TAKING TIME by the forelock, 
the industry has charted its 
course as to advertising and pub- 
licity at the 
which opens Nov. 11. Because of 
the Palace affair opening on a 


Wednesday instead of the conven- | 


tional Saturday, it was antici- 
pated that the old order would 
have to changeth, so Automotive 
Daily News had its drummer boy 
pound the pigskin for a luncheon 
which brought together the adver- 
tising managers of the automobile 
companies and the representatives 
of the New York dailies. 
was held at the Recess Club in 


the Fisher building last Tuesday | 


and practically every company in 
the industry was represented. 
* * * 


OUT OF THIS luncheon forum | 


came a unanimous expression of 
opinion favoring doing away with 
just one show section in each of 
the New York dailies. Instead, it 
is suggested that the morning 
papers run sections the Sunday 
before the show opens, the 
Wednesday the doors open and 


also on the following Sunday. The | 


evening papers will have their 
innings Tuesday, Nov. 
Saturday, Nov. 14. These will be 


smaller sections than usual but} 


the usual advertising, if not more, 
will be strung through them. It 
is felt necessary to have the show 
issues of Saturday and Sunday 
because otherwise the public 
would not remember the show 
will not wind up until the 18th. 
It is most likely the plan of pro- 
cedure will be followed. 
ok * * 

AL REEVES, general manager 
of the Automobile Manufacturers’ 
Assn, and manager of the Palace 
show, was present and contributed 





been | 
to the fact that Meyer} 
Borg-Warner | 


the editor apologizes | 


| their own medicine,, brokers 





jand do 


This | 


| to 1934, became a dealer in Lin-| 


|outh dealership at Beverly Hills, 
10, and) 





not a little to the discussion. At 
the same time he declared there 
will be no more January national 
shows. November, if not a week 
or so earlier, is regarded as the 
logical time. This statement is 
taken to mean that the automo- 
bile manufacturers are completely 
sold on fall announcements of 
new models. 
* * * 

AFTER ATTENDING one of 
the two luncheons given this week 
by the American Magazine to its 
automotive clients in Detroit, I’m 
suggesting that when the Battle 
of the Knives and Forks starts 
in preview time that Crowell be 
the caterer for the parties. Im- 
agine sitting down to a feast 
which included Mrs. Kresge’s 
Heavenly Slaw, Willi’s Barbecue 
Chicken, Mrs. White’s Corn Frit- 
ters, Mrs. Farrell’s Asparagus 
Supreme, Miss Dwyer’s Butter- 
milk Biscuits, Mrs. Elder’s Sum- 
mer Pudding a la Mode, and Mrs. 
Arthur’s Cafe Brulot. Such was 
the menu at the American party. 

These delicacies came out of 
the recipes gathered by Beverly 
Smith and his wife, who toured | 
the continent for the magazine, 
seeking dishes which have made 
their localities famous. And each 
of us got one of the cook books 
prepared by the Smiths and I for 
one got an extra night out by pre- | 
senting it to the Missus. 

Bo * * 

THIS AMERICAN MAGAZINE 
affair is most unique. Admittedly 
promotional, the hosts do not 
weary you with statistics. In- 
stead placards announce the edi- 
torial features that have made 
the American famous and then 
Courtney Riley Cooper tells the 
inside story of crime and how 
the G-men work. The program is 
psychologically perfect and the 
circuit will include most of the 
big cities, especially those where 





| plenty of advertising lurks. 


‘Dodge Factory | 


thing, though, that saved our sev-| 


Men Turn Dealer | 


Later he became used-car repre- 
sentative, district representative 
and in 1930 he was promoted 
to the post of manager of the 
Atlanta region. A few weeks ago 
Curry resigned his position, after 
having made arrangements to 
open a dealer firm of his own in 
Jacksonville, Fla. 


Need 250,000 Blueprints 


Yearly at Hudson Plant 

DETROIT.—A quarter of a mil- 
lion blueprints a year are needed 
to keep the wheels moving at the 
Hudson Motor Car Co. in Detroit. 

The blueprints, the blueprint- 
ing machines and the men who 
handle them are housed in a large 
room in the engineering building. 
At the extreme end of the de- 
partment is a file room, where all 
of the drawings ever used are 
kept on file. These drawings are 
extremely valuable, and unusual 
care is taken to preserve them. 
Sprinkling systems employing 
chemicals instead of water would 
snuff out any blaze even before it 
is seen by watchers. 





‘Family Party’ 
Given Workers 
By Chevrolet 


DETROIT. — More than 120,000 


| Chevrolet workers have gained a 


greater understanding of the 
Chevrolet Motor Co., its policies 
and its products, as a result of 
the “Family Parties” which have 
been held in 14 of the company’s 
manufacturing and assembly plant 
cities during the past two months. 


Forty-two separate perform- 
ances were held, each lasting two 
hours and requiring a company 
of more than 40 performers for 
its presentation. Eight acts of 
big-time vaudeville, and motion 
pictures showing the craftsman- 
ship which enters into the build- 
ing of Chevrolet cars and trucks, 
comprised the program in each 
instance. 

Performances were held in Sag- 
inaw, Bay City, Flint, and De- 
troit, Mich.; Buffalo, N. Y., Nor- 








wood, O., Muncie and Indian- 
apolis, Ind., Janesville, Wis., Kan- 
sas City and St. Louis, Mo., At- 
lanta, Ga., Baltimore, Md., and 
Bloomfield, N. J., the number of 
shows in the various places rang- 
ing from one to seven, and the 
attendance ranging from 1,800, at 
Bloomfield, to 27,500 at Flint. In 
Detroit, 22,600 persons saw the 
performances, which were held in 
the Masonic Temple auditorium 
over a three-day period. 

W. G. Power, of the sales de- 
partment, had charge of the en- 
tire undertaking, which involved 
the transportation of the large 
company and its properties, in 
four special Pullman, over a route 
approximating 5,000 miles. 


Buys Hempy-Cooper 

CHICAGO. — Automotive Mainten- 
ance Machinery Co. has just pur- 
chased the raw materials, finished 
products, jigs and fixtures of the 
Hempy-Cooper Mfg. Co., Kansas 
City, Mo., the latter concern having 
been completely liquidated following 
the death of its president, H. T. Mat- 
tern. 





YOUR CUSTOMER 


will want 


QUICK ACTION 
on this JOB! 


DETROIT. — Physicians taking | § 


in- 
vesting their own money in the} 
stocks they recommend to their | 
clients, could hardly radiate more 
confidence than is shown by auto- 


| mobile factory representatives who 


New York show | after serving as members of the|/ 


company’s field and sales staff “go | 1% 


likewise” by becoming | 
dealers themselves. 

Dodge’s more recent dealers in- | 
clude a list of men who, after} 
periods of selling others on the 
advantages of the Dodge dealer | 
franchise, have set up in basiness | 
on their own account. 

Ray Bolton, after serving Dodge | 
for five years as district repre- | 
sentative, acquired a Dodge-Plym- | 
outh dealer partnership at Or-| 


lando, Fla. E. T. Wingo, Dodge | 
district representative from 1927 | 


coln, Nebr. Leo C. Sherry began | 
work for Dodge in 1925 and for a 
number of years functioned as! 
commercial car and truck repre-| 
sentative; he took on a dealer-| 
ship at Corbellin, Ore. Another | 
interesting case is that of H. P.| 
Valentine whose factory connec- | 
tion included posts such as dis- 
trict representative, city manager 
and regional manager; Valentine 
is now operating a Dodge-Plym- | 


Calif. 

Harry Shorter, who first worked 
as Dodge district representative, 
later as city manager, became a 
dealer in Detroit. The same city 
provides a busy market to Jim 
Hughey; he, too, after traveling 
for the company in the capacity 
of district representative, turned 
dealer. R. H. Mott, starting with 
Dodge as district representative 
in 1929, took on the franchise 
first at Lubbock, Texas, more re- 
cently at Topeka, Kan. 

Twelve years ago, George T. 
Curry began work for Dodge as 
dealer operations representative. 
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300,000 Driving Records 
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Standard Oil ‘Road Test’? Will Aid Average Driver 


& 


To be Analyzed, Studied 


By E. M. 


DETROIT.—Under the auspices 
of the Standard Oil Co. of In- 
diana and the Standard Oil Co. 
of Nebraska, 


mobiles are now engaged in a 
gigantic middle west road test by 
which the sponsors, through tabu- 
lated reports furnished by the 
drivers, will endeavor to deter- 
mine “How far will the average 
car, in the hands of an average 


driver, under average conditions, | 
modern | 


travel on a gallon of 
gasoline?” The test is being made 
in only the marketing area of the 
two companies. 


Contrary to usual tests, 


drivers are not limited to the use| 


of the products of the two com- 
panies. Instructions in the book 
which each driver will carry with 
him state definitely that any gaso- 
line or lubricating oil may be 
used. The holder of the book is 
asked not to drive a single mile 
that he would not ordinarily 
drive. He is not asked to change 
his driving habits in any way and 
contestants are not limited to 
city or country drivers. The only 
instruction is that a record must 
be kept in the book of the drivers’ 
experiences so that engineers of 
the companies may compile sta- 
tistics which will be of value to 
ordinary car drivers. There is no 
attempt at obtaining  record- 
breaking mileage on a gallon and 


the book further qualifies the test | 


by adding, “Excellence of mileage | 
will have no bearing on judgment 
for cash awards.” 


Prizes to Be Awarded 

Prizes will be given for au- 
thentic records, the judges being 
selected from the Society of Au- 
tomotive Engineers, the Amer- 
ican Automobile Assn. and a 
member of the engineering fac- 
ulty of a well-known university. 
The contest terminates on the 
75th day of a driver entering the 
contest, and all road tests will 
end Sept. 18. 
The contest is unique in that 
is the first attempt by any 
organization to obtain positive 
proof of car operation in the 
hands of average drivers from 
the standpoint of gasoline mile- 
age. It is pointed out that gaso- 
line mileages heretofore reported 
have lacked factual foundation 
except in the hands of experts 
and engineers and that up to date 
there has been no actual records 
of tests by average drivers in 
average cars. Book holders and 
drivers are informed that their | 
own driving experiences during 
the test will teach them a lot of | 
things about car operation from 
a personal observation standpoint. 

Beginning with the day the 
driver starts on the test he is re- 
quired to show the exact 
when starting; the speedometer 
reading; the brand of gasoline in 
the car (any brand the owner 
happens to be using); whether 
the tank is full; brand of lubri- 


it 


approximately 300,- | 
000 drivers of all makes of auto- | 


the | 


date | 


LUBECK 


sis lubrication. In explaining “re- 
pairs or adjustments” the book 
requires that a report is to be 
made of any changes made in the | 
motor such as checked plugs and | 
replacements made; ground 
valves; carburetor changes; gen- | 
eral ignition tune up; oil changes, | 
etc. 

There are 21 in all, for this 
information, all of which is to be 
reported without any compilation | 
or computation on the part of the 
drivers. When the last space is 
filled the only requirement is that | 
the gasoline tank shall be full so | 
that the total amount of gasoline | 
used will be computed from the | 
full tank at the start and at the} 
|}end of the test. The gasoline | 





cating oil and level; grade of lu- | 
bricating oil, giving the SAE} 
number; tire pressure and con-| 
dition of the motor whether poor, 
fair or good. Spaces are provided 
for this information at the head | 
of the page. 
Check All Repairs 
Below in lines across the page | 
the driver is to note when he next | 
takes on a supply of gasoline with | 
the speedometer reading at the | 
time; brand of gasoline purchased | 
and gallons added; brand 
quantity of oil added, tire pres- 
sure before adding air and dol- 
lars spent in repairs, if any. Im- | 
mediately below this line the| 
driver will report the nature of 
his driving since last the gaso- 
line stop, indicating if city, coun- 
try or mixed driving; fast, slow 
or mixed speeds; hilly, level or 
mixed‘ road conditions; repairs or 
adjustments; tires bought, or re- 
pairs to tires and tubes, and chas- 


| the 


which will be checked with the | 


total mileage. 
Gives Mileage Tips 
Throughout the book 


pointed out that drivers 
selves can obtain better 


it is 
them- 
mileage 


by not racing motors when start- 


by keeping tires inflated to 
factory recommended pres- 
sures and checking brakes to 
eliminate undue drag on 
motor. Much space is devoted to 
aid the driver in getting better 
gasoline performance. 

The question of proper crank 
case oil is explained. Attention 


ing, 


is called to the fact that heavier | 


unless the motor is in such 
that it can stand it, 


oil, 
condition 


do not give proper lubrication be- | 


cause of the inability to get to 
the place where it is needed. The 
driver is also cautioned that bet- 
ter car performance may be ob- 


tained by checking spark plugs, | 
batteries and coils and that motor 


tune-ups will result in economies | 


— owners are not slow to voice their appreciation of their cars. 


| and efficient operation. Carbure- 
tors should be checked to see that 


gasoline is not wasted by too rich 


|} mixtures. 

In pointing out some of 
| things which the average 
driver fails to consider, the book 
shows the cost when using lighter 
oils as compared with heavier 
| oils. A chart is shown 
| lows: 


the | 


Cost When Using Light Motor 
Oils American Automobile 
Assn. Indianapolis 
Speedway 
Quarts 
Oil 
Used 


Cost 
1,000 
Miles 
40 6.9 95.4 $18.97 
20 9.8 90.9 18.91 
Thirteen cars were in the test, 
all traveling 55 miles per hour. 
It is expected results of the 
contest will be published as soon 
| as compilations have been made. 
Statements of drivers will 


Gallons 
Gas 


Used 


SAE 
Grade 
of Oil 


the | 
car 


as fol- | 


be | 
| used in compiling data which can | 


Hard Roads Save 


3 Cents a Mile 


MINNEAPOLIS.—An ac- 
tual savings of three cents 
a mile in vehicle operating 
cost through replacing a 
dirt road with smooth, hard 
surface is shown by the sur- 
vey of the Federal Bureau 
of Public Roads. 


Minnesota highways and 
streets have an annual 
maintenance cost of 1.1 cent 
for every mile of motor ve- 
hicle travel. In Wisconsin 
and Michigan, where travel 
is slightly greater, the aver- 
age is 1.03 cents per mile, 
the report shows. 


be applied to the greatest ad- 
vantage of the motoring public. 
These statements will probably 
be used as the basis of an adver- 
| tising campaign this fall. 


An open letter of thanks to 
the Pontiac dealer body 


A 


phenomenal number have taken the time to write us in detail about their 
satisfaction with Pontiac’s beauty, economy, performance, comfort and all-around 


value. 
more so. 


That is both significant and gratifying, but here is a fact that is even 
Almost without exception, these owners add an enthusiastic 


word of praise for the dealers from whom they bought their cars. 


Pontiac is all the more appreciative of that fact because, in the last analysis, 


the reputation of a manufacturer depends on the dealer body. 


Good dealers can 


underscore in the public mind the regard for public well-being expressed by the 
manufacturer in the value, economy, safety and dependability built into the car. 


They do more than that. 


They attract other men of the same substantial, 


far-seeing type and they smooth the way of these new dealers by presenting 
them with the priceless asset of public goodwill with which to begin business. All 
these things are being done by Pontiac dealers. As a result, Pontiac has today 
one of the most loyal and rapidly growing groups of owners in the industry. 


Thank you, Pontiac dealers. 


As you read the letters from a grateful public, 


printed below, remember that the Pontiac Motor Company heartily endorses 
every single word of praise. 


PONTIAC MOTOR COMPANY, 


‘‘We are very much satisfied with the atten- 
tion we have received from your dealer. 
entire personnel has been courteous and co- 
It is a pleasure 


operative on all occasions. 
to go there for service.” 


The 


owners.” 


PONTIAC, 


MICHIGAN 


‘‘We have been particularly pleased with the 
courtesy and interest of your dealer, who has 
been most zealous to make us pleased Pontiac 


B.S.H., Moundsville, W. Va.* 


J.S.G., Atlanta, Ga.* 


“Your dealer has been most courteous to me 
and is always ready to take instant care of 
His workmen and equipment 


any problems, 
are excellent.”’ 


W.S.A., 


“Your dealer is a gentleman and so are his 
mechanics. They are taking good care of my 
Pontiac and are well worth giving a boost.” 


‘““Your dealer has given us perfect service and 


Cisco, II1.* 


J.G.G., Thompsonville, Conn.* 


has been fair in every way. 
friends who have also dealt with him and all 


say the same thing.” 


I have several 


H.L., Bonita, Calif.* 


“I am sincerely grateful for the service your 


dealer has given me. 
to do business with in all departments.” 


They are a great outfit 


H.W., Corning, N.Y.* 
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18 Safety Lanes tobe Opened 
By City Officials July I 


CHICAGO. Boom times for 
their service departments are an- 
ticipated and being prepared for 
by Chicago dealers as a result of 
18 city-operated safety lanes 
which will open July 1. Impor- 
tance is attached to these lanes 
by reason of the fact 
municipal ordinance makes semi- 
annual inspection of motor 
hicles compulsory. Incidentally, 
Chicago will become the first 
large city to initiate such a pro- 
gram. 

Preliminary steps were taken 
this week at a meeting 
Congress Hotel, with K. K. Ken- 
derdine, president of the Chicago 
Automobile Trade Assn., in the 


that a/| 


ve- | 
Gordon, 


in the 


branch managers, distributors, 
and heads of the larger dealer 
groups, such as Chevrolet, Ford 
and Dodge. 
Pledged Co-operation 
Also present were George W. 


Fleming, secretary of the Keep 
Chicago Safe Committee; Thomas 


licenses; Edward Gordon, his 
deputy, and O. K. Jelinek, traffic 


| engineer of the Chicago Park Dis- 
| trict, who will co-operate in han- 


dling the operation of the lanes; 
W. A. Sears of the Board of Edu- 
cation, and M. F. Colvin of the 


| Weaver Mfg. Co., which secured 


chair. The session was attended/|the contract for much of the 


by factory chiefs in this area, 


equipment to be used. These of- 





**Your dealer is an honest, conscientious per- 
son who will do everything within reason to 


please the customer. 


He has treated me so 


fairly that I expect to deal with him again 


next time I buy.” 


M.A., New Castle, Ind.* 


‘“‘Have received better service from your dealer 
than from any I have dealt with. He main- 
tains a personal interest after the sale is 


made.” 


R.J., Springfield, Ohio* 


*Excerpt from a letter on file at the Pontiac 


Motor Company. 


commissioner of vehicle | 


| 





ficials outlined the procedure in 

conducting the safety lanes. 
Whole-hearted co-opération was 

pledged by Kenderdine in behalf 


of the dealers. In a brief talk he | 


pointed out that the trade is in- 
terested in reducing accidents 
from a humanitarian 
ness aspect. 


A. C. Faeh, general manager of | 
| the trade organization, announced 


at the meeting that he had se- 


|ecured the assurance of the city 
|and park officials that there will 


be no solicitation of business in 
the vicinity of the lanes by per- 
sonal contact with those manning 
the station, conversation with mo- 
torists or distribution of litera- 
ture. 


Faeh stressed that these evils | 


had existed in connection with 
Chicago’s first safety lanes on a 
voluntary basis, which he origi- 
nated six years ago. Seven were 
operated at that time and the 
idea shortly after was repeated 


and busi- | 





in a number of suburban com- 
munities. Faeh was introduced 
by Kenderdine as the “daddy of 
the safety lane.” 


Groups Will Meet 


Between now and July 1, serv- 
ice department heads will be busy 
along several lines. They will 


| meet in community groups to get 


the new safety lane story, urge 
owners in advance to put their 
vehicles in condition to pass the 
tests, and tune up equipment 
generally to assure that others 
will secure the desired O.K. stick- 
ers when turned down at the 
lanes. 

Efforts are being made to work 


|out a plan whereby dealers may 


put their used cars through the 
tests at the lanes, rate the O. K. 
stickers and have the added sell- 
ing leverage with prospects by 
reason of the used cars possess- 
ing these stickers. 

Gorman estimated that each 





rvice Volume 


car will require four minutes for 
inspection at the outset and less 
later when the testers become 
more proficient. The capacity for 
each lane will be 400 vehicles 
daily, or 7,200 for the 18 lanes. 
With 450,000 motor vehicles in 
Chicago, of which 60 per cent 
will probably be rejected on the 
first test, Gorman said the lanes 
must be prepared to make 720,000 
inspections semi-annually. 


Stewart Truck 
Foreign Market 
Drive Expands 


BUFFALO.—Concrete results of 
a strong drive to expand the ex- 
port market have brought opera- 
tions at the Stewart Motor Corp. 
here to the best level since 1931, 
it was revealed this week by 
Thomas R. Lippard, president. 


With orders pouring in from all 
parts of the United States and 
76 foreign countries, the truck 
manufacturing firm shipped 38 per 
cent more units during May than 
it did in the same month last 
year, he declared. 


Several employment increases 
have been made at the Stewart 
plant since the first of the year 
and all employes have been put 
on a full time basis compared 
with short hour schedules main- 
tained for the last four years. 
Present working hours are aver- 
aging 25 per cent ahead of a year 
ago. 

“Our 1935 shipments exceeded 
the 1934 total by 23 per cent and 
the present volume of orders in- 
sure a steady increase in output 
right through this year,” Lippard 
said. 


Approximately one-third 
of Stewart’s output now is ex- 
ported to foreign countries. As a 
result of a strong foreign market 
drive, Lippard asserted, trucks 
now are being shipped in large 
quantities to South Africa, Spain, 
Australia, New Zealand, Portugal, 
Holland, Japan and China. 


He predicted that the number of 
units produced this year will ex- 
ceed the 1931 total and will ap- 
proach the 1929 volume, although 
dollar value will lag from the 
peak year because of a lower 
price level. 


Buffalo Sales 
Moving Along 
At Good Clip 


BUFFALO.—Sales of new cars 
moved along here at an extra sea- 
sonal clip during May with stocks 
of used cars reported holding 
about steady. However, stocks of 
used cars are believed to be con- 
siderably larger than a year ago. 

The high pitch of new car sales 
was seen in registration figures 
for Erie county (largely Buffalo) 
announced by the Buffalo Auto- 
motive Trade Assn., which re- 
ported May registrations totaled 
3,296 compared with 3,951 in April. 
The decline was much less than 
seasonal, she pointed out, as in 
1935 registrations dropped from 
2,998 in April to 2,370 in May. 

In the meantime, conservative 
estimates place sales of used cars 
in the city at 15,000 since the 
start of the 1936 season. It is esti- 
mated sales in the balance of the 
season will reach 5,000 to give a 
gross turnover in the neighbor- 
hood of $6,000,000. 


Vets to Buy Cars 


DENVER.—J. A. Carlton, man- 
ager of the Denver regional office of 
the veterans’ bureau, has made an 
extensive study of the spending ideas 
of veterans. He says something like 
$900,000 will be spent by veterans 
of this state for automobiles. 
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Safe Driver Motorcade to Hold Accident Clinic 


Plan National Campaign 
To Stamp Out Accidents 


NEW YORK. — Plans for the 
first nationwide motorcade of safe 
drivers, to converge upon New 
York City on Aug. 31, have been 
announced by the C.1.T. Safety 
Foundation, and the American 
Automobile Assn. 

After the safe driver delegates 
from all states in the Union ar- 
rive in New York, they will con- 
duct a unique two-day “acciden’ 
clinic” for the diagnosis of driver 
habits and driver evils. 

The delegates will not only re- 
late their experiences and obser- 
vations during the cross-country 
pilgrimage, but will give their 


own opinions on the causes of 
automobile accidents, and advance 
their ideas for the most practi- 


con owner 


— GYPROSPECT 


ro 


cable “cures.” The clinic will not 
be confined strictly to the safe 
driver delegates, although the 
motivating spirit of discussion 
will emanate from the “common 
variety of driver” rather than 
from so-called traffic experts, 
state and city officials, engineers 
and manufacturers, and safety 
counselors. 

Members of the expert group 
will be permitted to talk, as in 
previous conferences on safety 
subjects, but they will occupy a 
back seat when it comes to 
adopting a plan of action and a 
course to be followed in the pro- 
motion of safer driving. The 
drivers themselves will undertake 
to form their own permanent or- 


MONEY MAKER 


Tourists, sportsmen, farmers, sales- 
men, storekeepers—all are splen- 


did prospects for the Red 


Cap 


Trailer. It's the greatest extra-profit 
opportunity ever developed for the 
automobile dealers. One out of 
every one hundred car registra- 
tions in your territory is a conserv- 
ative estimate of potential sales. 
And look at the price! You can real- 
ly move this beautiful job at that 
figure. Write today for details of 
attractive sliding scale discounts 
and liberal Mullins franchise. 


RED CAP FEATURES 


All-steel, including the wheels; inside di- 
mensions of body, 47”x65”x29'2”; weight, 
485 pounds; rated capacity, 1200 pounds; 
scientifically engineered, it adds next to 
nothing to gas consumption; modern, 
streamlined beauty; equipped with Timken 
Roller Bearings and first-quality, 17 x 5.25 
tires; plenty of room to be used as a sleep- 


ing berth for two people. 


*119°° 


F. O. B. Factory 
(Patents Applied For) 


ions 
RED CAP 


MULLINS MANUFACTURING CORPORATION 


Trailer Division, Salem, Ohio ee a 





>—— = 


ganization, and to map out a 
nationwide campaign. 


Under AAA Supervision 


The “experts” will be left free 
to handle such weighty aspects of 
the safety movement as legisla- 
tion, wider highways, better street 
facilities, and improved designing 
of cars. 

The selection of the delegates 
from each of the 48 states and the 
District of Columbia will be 
under the direction of the Amer- 
ican Automobile Assn. and affili- 
ated state motorist organizations. 
The AAA will also fix rules and 
regulations, and lend its support 
in every way to the first national 
safe driver motorcade. One dele- 
gate will be chosen to represent 
each state. Departure of the dele- 
gates will be timed so that all 
will be due to arrive in New York 
City in the afternoon of Aug. 31. 
The delegates will drive their own 
cars which must be in good mech- 
anical condition. They will follow 
routes fixed by the AAA. The 
schedule will call for approxi- 
mately 250 miles per day. 


Rules Listed 


Eligibility rules require that an 
applicant (1) must have driven a 
private passenger automobile for 
at least 10 years; (2) must have 
covered at least 50,000 miles in 
the last 10 years; (3) must have 
a clean accident record and (4) 
not to have been convicted of any 
traffic violation in the last 10 
years. Length of driving record. 
total mileage covered, and other 
considerations will be weighed by 


the judges in selecting the dele- | 


gates from the list of candidates 


Expenses of the 
the pilgrimage and while attend- 


ing the clinic in New York will | 


be borne by the C.1.T. Safety 
Foundation as a part of its pro- 
gram for the expenditure of $250 - 
000 in the next five years in pro- 
motion of the cause of safety. 


Graham Dealers 
Stage Driveaway 


DETROIT.—Reflecting the 
growing wave of industrial and 
agricultural prosperity in the cen- 
tral west and the east central sec- 
tions of the country, 150 dealers 
and distributors for Graham- 
Paige Motors Corp. will attend 
the June Home Coming and Gold 
Medal Driveaway of the organiza- 


tion to be held at the factory Fri- | 


day. 


dealers and distributors from 
Kansas, Missouri, Nebraska, East- 
ern Colorado, Southeastern Ohio, 
West Virginia, and Western 
Pennsylvania. 

The program includes an in- 
spection of the factory and of the 
body plant at Wayne in the morn- 
ing, a luncheon at the Detroit 
Golf Club at noon, a demonstra- 
tion of the Graham supercharger 


motor for motor boats with trips | 


on the river in the afternoon and 
a driveaway of some 110 Graham 
cars by dealers and distributors 
to start at the close of the ses- 
sion on Friday. 

The Friday meeting is the fifth 


of a series of six that are being| 


held this month. 


On Monday, the Eastern Penn-| 


sylvania dealers and distributors, 
those from North and South 
Carolina, New Jersey, 
were guests of Graham. 


Bear Introduces New 


Hydraulic Brake Tester 


ROCK ISLAND, Ill.—The Bear 
Mfg. Co. has introduced a new 
model hydraulic brake tester. De- 
signed to register under actual 
road conditions, this new unit is 
entirely different from the con- 
ventional type tester. It combines 
in one unit, means for making 
either quick drive-on tests or 
hook-up tests for adjustment 
work. 


delegates on| 





Included in the group will be | 





Virginia | 





THE SUCCESSFUL SERVICE station of today has gone modern. 
To meet this tendency towards modernization and beautification of 
stations the Lincoln Engineering Co. has produced a “Lincoln Island 
Battery” for lubrication. It has a base which stands a foot above the 
floor built of welded heavy sheet steel, finished in black and white 
enamel and serves as a mount for the lubricating equipment. This 
consists of three major units, a twin, for chassis lubrication; and two 
gear dispensers. These air powered units are connected with the top 
rail which carries air duct chassis grease pipe and water. Inside the 
columns are hangers for hand guns for specialized lubrication and 
for hose and delivery control valves. The base has compartments at 
each end for storing tools, spray guns, rags, ete., used by the operator 


in servicing cars. 


AAA Supports Chicago 
Against Parking Meters 
CHICAGO. National support 
to the Chicago Motor Club for its 
opposition to parking meters on 
public streets has just been given 
by the American Automobile 

Assn., it is made known here. 
At headquarters of the motor 
club it is announced that the AAA 


executive committee has adopted | 
/a resolution condemning parking 


meters as “a further imposition 


upon the motorists of the nation.” | 


The campaign of the motor club 
is being carried on 
Illinois and Indiana, with particu- 
lar concentration upon Gary, Ind., 
where an ordinance proposing the 
use of parking meters has been 


introduced in the city council. A | 


similar effort was made in Chi- 


In CLEVELAND it's 


in northern | 


cago and actively opposed with 
the result that nothing more has 
been heard regarding it. 

All AAA clubs have been urged 
to resist the parking meter idea. 
It is contended that parking 
should be free on the streets ex- 
cept in certain congested areas 
where the exigencies of the situ- 
ation call for no-parking rules. 

Parking meters at present are 
used in Houston, Dallas and Fl 
Paso, Tex., and Miami and St. 
Petersburg, Fla. 





Ky. Assn. Name Change 
| LOUISVILLE, Ky.—The Louis- 
| ville Automobile Dealers’ Assn. has 
filed a charter amendment with Sec- 
retary of State Charles D. Arnett 
at Frankfort, Ky., changing its 
corporate name to “United Ware- 
| houses.” 


Genuinely 
Friendly 


@ THE HOLLENDEN 


In COLUMBUS it’s 


@ THE NEIL HOUSE 


In AKRON it’s 


@ THE MAYFLOWER 


In TOLEDO it’s 
@ THE NEW SECOR 


In DAYTON it's 


@ THE 


BILT MORE 


In SAVANNAH (Ga.) it's 
@ THE OGLETHORPE 


In MIAMI BEACH it's 


THE FLEETWOOD 





' Standard Oil 


NEW YORK.—Even though an 
unknown number of _ travelers’ 
travel miles have been lost by the 
motor car and bus to the rail- 
roads of the country, due to the 
new two-cent a mile rate, auto- 
mobile travel this spring-summer- 
fall season of 1936 gives many in- 
dications of being a record- 
breaker. 


Reports from different parts of 
the country indicate that local 
and through tourist traffic has 
jumped decidedly over last year. 
Here in New York the automobile 
clubs and the ojl companies’ tour- 
ing services all report an in- 
creased number of requests for 
maps and other touring informa- 
tion, with those for transconti- 
nental trips showing great gains. 


Travel Interest Up 

Socony-Vacuum, with a heavy 
concentration of stations in New 
York and New England, an- 
nounces that motorists’ interest 
and actual travel in these sec- 
tions has gone up _ decidedly. 
of New Jersey’s 
touring service in Rockefeller 
Center finds that the bulk of this 
spring’s requess are for trips in 
New York gid New England, 
often in comk nation with Canada, 


Travelers to Spend 


Over Four Billion 

WASHINGTON.—Accord- 
ing to the American Auto- 
mobile Assn. motor vaca- 
tionists this year will total 
40,000,000, a 10 per cent in- 
crease over last year. Last 
year travelers spent ap- 
proximately $4,000,000,000 
while en route, which ex- 
ceeded the previous mark 
set in 1929. This year, the 
AAA reports, the amount 
spent will probably be 
much greater. 








and for tours to the Rockies and 
the Pacific Coast. This Esso 
service reports so large a number 
of requests for Callender, Ont., 
including the Dionne quintuplets, 
that it has given a special desig- 
nation on its Esso maps to the 
Dafoe Hospital. 


Texaco’s national road reporter, 
Stu Hawley, who has 10 touring 
information offices under his di- 
rection—Atlantic City, Banff, Chi- 
cago, Dallas, Denver, Houston, 
Los Angeles, Miami, New York 
City, West Yellowstone—tells me 
that what with the extension of 
the Texas Co.’s service and in- 
creased motor travel they are 
averaging three times the num- 
ber of requests received last year. 


“People are motoring every- 
where in great numbers this 
year, as shown by the requests 
received in our offices,” said the 
editor of the Texaco National 
Road Reports. “About half of our 
requests are for trips to the West 
Coast and the national parks of 
the Rocky Mountains, with the 
Texas Centennial Fair in Dallas 
thrown in for good measure. One- 
fourth are for New England, and 
the balance call for the rest of 
the country. A fair number of 
those asking for rqgad maps and 
touring information regarding 
New England and _transconti- 
nental trips include parts of 
Canada, with Lake Louise and 
Annette, Cecile, Emilie, Marie and 
Yvonne getting the chief play.” 


New England Popular 

The Automobile Club of Amer- 
ica’s general manager, Elmer 
Thompson sr., says that trips to 
New England and tours across 
the country form the majority of 
requests coming from its mem- 
bers. He points out that this year, 
as each recent year, is showing 
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America Takes to Wheels for Summer Vacations 


Touring Bureaus Report 
Record-Breaking Season 


By BOB MOUNTSIER 


an increase over the preceding 
year in the number of motorists 
planning to make the grand tour 
around the Gaspe peninsula. 


To E. B. Bearnarth, in charge 
of the tour information offices of 
the Automobile Club of New York 
for its 26,000 members, the most 
striking developments this year 
are the big increase in the num- 
ber of requests received this 
spring and the large number of 
inquiries from people who are 
planning long trips requiring 
three and four weeks instead of 
the usual two weeks of vacation. 


“Our inquiries last month,” said 
Bearnarth, “were 47 per cent over 
those during May a year ago. 
Figures for last month showed 
that 35 per cent of our total re- 
quests were for points west of 
Chicago, mainly the national 
parks in the Rockies, the Pacific 
Coast and Texas, and the first 10 
days of this month jumped it to 
62 per cent of the total inquiries. 

“As for trips to Mexico City 
over the new highway, we are re- 
ceiving a certain number of re- 
quests all the time, but we are 
not recommending it to our mem- 
bers. For one reason, the rainy 
season extends through most of 
our touring season; for another, 
the road is not yet finished.” 


The number of automobiles ac- 
companying passengers as bag- 
gage is expected to reach a new 
eastbound high this week when 
five trans-Atlantic liners sail with 
a total of 214 cars registered 
from various parts of the United 
States. Since the automobiles will 
average more than three pas- 
sengers each, it is estimated that 
652 passengers sailing on the five 
ships will tour Europe by motor 
this summer. 


Should Read Book 


If all the men and women who 
own cars and all the men and 
women who are concerned with 
their making and selling read 
Zephine Humphrey’s “Green 
Mountains to Sierras,” published 
by Dutton’s, this U. S. A. will be 
a lot better motoring world. 


The Humphreys—Mrs. Zephine 
and Mr. Christopher—discovered 
a goodly part of America, and 
had a good time doing it, when 
they got into their Chevrolet up 
in Vermont and headed for the 
Pacific before winter set in so 
they wouldn’t have to buy coal 
and winter clothes, or get pneu- 
monia or break their bones on the 
ice, and so they could escape for 
a time to a new life “for salva- 
tion and renewal.” 


They rediscovered the beauty of 
New England towns. They found 
novelty in a cotton gin down 
South and disappointment in the 
muddy Mississippi. They thrilled 
to the joyous song of the western 
meadowlark in Oklahoma. They 
came under the spell of sun and 
desert in New Mexico and Arizona. 
They voted Carmel, Calif., the 
most beautiful place in the world. 
They did thousands of other 
things, and they agreed that— 


“When people try to escape 
from life by setting sail on a 
ship, they find themselves shut in 
at close quarters with a lot of 
other people doing the same thing. 
When they travel by train they 
are still more circumscribed, and 
seem, moreover, to have taken 
the whole Grand Central Station 
with them. But when they drive 
in a car, their freedom is as near- 
ly perfect as possible.” 

President M. E. Coyle of Chev- 
rolet was in town this week, stop- 
ping at the Ambassador. 

The steamship Manhattan of 
the United States Lines went out 
Wednesday with C. F. Wismeyer, 
General Motors’ head in Antwerp. 
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OUTDOOR USED CAR SALESROOM is what the Parkland Chevrolet Co., Asheville, N. C., calls 
this display. Gently inclined, it is paved, fenced, lighted and equipped with an attractive closing office. 
Before the improvements, the lot was dull and like hundreds of other used car lots. 








Cleveland Exposition Ready 
To Throw Open Gates June 27 


CLEVELAND. — The Chrysler 
Corp. speeded construction work 
this week on its exhibit at the 
Great Lakes Exposition here, to 
rush completion of the display in 
time for a preview by company 
officials before the formal open- 
ing date, June 27. 


When completed, the Chrysler 
Motors exhibit will occupy 10,000 
square feet in the northeast wing 
of the Automotive Building near 
the center of the grounds, with 
an additional 3,000 square feet of 
outdoor display in the patio of 
the exposition building. 


F. O. Shoemaker has been ap- 
pointed manager of the company’s 
exhibit, it was announced by D. 
S. Eddins, president of the Plym- 
outh Division, who signed the 
contracts making Chrysler one of 
the principal exhibitors at Cleve- 
land this summer. Shoemaker 
was a member of the executive 
staff in charge of Chrysler’s two- 
year display at the Century of 
Progress in Chicago. 

Daily shipments of special ma- 
terials and equipment have be- 
gun to arrive in Cleveland by rail 
and motor truck, for an elaborate 


display of representative products 
from all divisions of the corpora- 
tion. Original designs have been 
prepared for this year’s exhibit 
at Cleveland, which avoid the 
conventional type of _ setting, 
Shoemaker said. Details of the 
plans for the Chrysler Corp. ex- 
hibit were not disclosed by the 
manager, other than an indica- 
tion that the corporation’s display 
in the Automotive Building would 
be one of the outstanding fea- 
tures of the Great Lakes Exposi- 
tion. 


Units to be represented in the 
space reserved include Plymouth, 
Dodge, De Soto and Chrysler, the 
Amplex Division, producer of 
marine and industrial engines; 
and Airtemp, Inc., Chrysler sub- 
sidiary manufacturing air con- 
ditioning equipment. 





* 


* 


The DEALER'S ORDER 


A 


business 


judgment has always been guaranteed 
under the Nash-LaFayette franchise. 


His stock requirements are determined 


himself with the 


by 


tributor. Cars are shipped only on his 


order and_ his 


models, colors, etc., are scrupulously 


respected. 


It has never been a practice of the 


DEALER’s right to run his own 
according 


aid 


specifications 


is LAW 


to his own 


of his dis- 
as to 


part, full 


details 


Nash Motors Company to force cars 
on dealers merely to achieve a factory 
quota. For in the end, a policy of this 
kind can result in nothing but profit- 
robbing liquidation sales for the dealer. 
A letter or wire to C. H. Bliss, Vice- 
President in charge of sales, will bring 


you, without any obligation on your 


about the Nash- 


LaFayette franchise. The Nash Motors 


Company, Kenosha, Wisconsin. 


THE NASH-LaFAYETTE 


MV 


FRANCHISE 





CHICAGO.—A new Diamond T 
delivery truck of three-quarter 
ton capacity, has been announced 
by the Diamond T Motor Car Co. 
of this city. 

The newest Diamond T, known 
as Model 80, while similar in gen- 
eral appearance to the larger 
Diamond T trucks, is said to dis- 
play engineering and designing 
throughout the chassis, cab and 
bodies. Wheelbase is 119 inches. 
Base price for the standard chas- 
sis is $525 at the factory. 


Parts Specially Developed 


The manufacturer’s announced 
purpose in developing this truck 
has been to provide for the re- 
quirements of truck operators in 
the field between the 14-ton light 
delivery type of commercial car 
chassis and the 114-ton heavy- 
duty truck. To this end the major 
chassis units—engine, axles and 
frame—have been developed es- 
pecially for this particular model, 
no attempt having been made to 
employ or adapt components of 
larger models in the line, nor to 


NEW TYPE of Ross cam-and- 
lever steering gear, with cam-fol- 
lower mounted in roller bearing, 
used on the new Diamond T 
models. 


take advantage for production 
economies of any units orginally 
developed for lighter service. 


Thus Model 80, according to the | 


manufacturer, emerges as a 


wholly new truck, designed to} 


serve a field which hitherto has 
purchased vehicles either too 
large or too light for utmost ef- 
ficiency and economy. 


Typical of the operators of this 
field are retail grocers, butchers, 
bakers, florists, plumbing and 
general contractors, 
stores, hardware stores, public 
utility and public service com- 
panies, express and baggage 
transfer companies and concerns 
requiring reliable, rapid delivery 
at low cost. 


Economy Claimed 
Operating economy of the new 
Model 80 is indicated by a series 
of tests conducted with a fully 
loaded truck under actual traffic 
conditions. On comparatively long 
runs, with infrequent stops, 


normal suburban and country 


highway traffic, 20 and 21 miles| 


per gallon were consistently re- 
corded, it is said. Further test 
runs in congested metropolitan 
traffic (on Chicago streets), gave 
the following readings on a 
standard Ohmer Tachograph: The 
truck covered 112 miles, making 
125 stops, It was on the street ap- 
proximately eight hours, 
which time it was standing still 
with the engine idling a total of 
three hours and 32 minutes. Even 
under these conditions, the aver- 
age mileage was 12.4 miles per 


gallon of gasoline, the manufac- 


turers say. 


Among the features of Model 
80 will be found a new type of 
X-frame construction, under-slung 
rear springs of the “progressive” 


type, and an unusually short turn- 
He 


ing radius. A new six-cylinder, 
seven-bearing, heavy-duty engine 
of 3%-inch bore and 4%-inch 
stroke provides economy of main- 
tenance and operation. Eight-foot 
bodies of modern, streamlined de- 


department | 


in | 


out of | 
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34-Ton Delivery Truck Announced by Diamond T 


Unusual Economy Claimed 


For New Model by Makers 


sign, in panel and pick-up styles, 
will have special appeal to retail 
merchants because of their ad- 
vertising value as well as their 
roominess. 


40 G-Men Start 
To Enforce Law 
Of Carrier Act 


WASHINGTON.—Forty “G- 
men” from the Motor Carrier 
Bureau, this week, are actively 
engaged on their first big enforce- 
ment assignment —the investiga- 
tion of about 300 complaints of il- 
legal operation under the Motor 
Carrier Act. 


Thus, the Interstate Commerce 
Commission inaugurated what 
promises to be a continuous in- 
tensive campaign to secure com- 
pliance with the new law. 


The complaints, which have 
been accumulated by the bureau 
since the act went into effect, in- 
volve trucking companies in all 
sections of the country. Gener- 
ally, they charge failure to apply 
for rights under the law; viola- 
tion of the tariff filing provisions; 
non-adherence to tariffs filed, and 
various other infractions. 

Although it is expected investi- 
gation by the ICC representatives 
will show that many of the com- 
plaints are spurious or unfounded, 
a few cases of flagrant violation 
likely are to be taken into the 
courts as speedily as possible, ac- 
cording to the American Trucking 
Assn. The bureau, it is said, will 
employ the time-tested method of 
“making an example” of some 
truckmen to prove to other vio- 
lators that the law will not be 
loosely enforced. 


Before any cases are taken into 
court, however, they must be ap- 
proved by Division 5, Motor Car- 
riers, of the Commission, which 
is headed by Commissioner 
Joseph B. Eastman. 

The commission, in a _ notice, 
urged that its investigators be 
given “all possible co-operation 
and consideration.” 


ian ‘hie Entitled 


To Spotting Services 


NEW YORK.—Orders directing 
the railroads to cancel switching 
allowances to six factories at 
Pittsburgh are beyond the statu- 
tory powers of the Interstate Com- 
merce Commission and the in- 


| junction prayed for should issue, 


in the unanimous opinion of the 
District Court of the United 
States for the western district of 
Pennsylvania, says the Automo- 
bile Manufacturers’ Assn. 

The commission’s orders were 
based on its general opinion that 
line haul freight rates cover only 
the placement of cars at indus- 
trial interchange tracks; under 
this theory additional charges 
could be expected ultimately for 
spotting services such as _ per- 
formed by railroads at most auto- 
mobile plants although definite 
orders have not yet been served 
on the carriers. 

This will probably be the first 
case under this far-reaching pro- 
posal of the ICC to reach the 
supreme court. 


Peters Joins Munn 


TOLEDO, O.—M. E. Peters, form- 
erly assistant manager of the Na- 
tional Automobile Dealers’ Assn., has 
become identified with the John O. 
Munn Co., marketing service, as vice- 
president. 

Peters’ experience has been exclu- 
sively in this field for many years. 
was a part of the Unit Sales 
Service that operated with Ford 
branches before the code, had the 
responsibility of developing and pro- 
ducing the NADA Official Guide, and 





has gained a national reputation as 
\a speakér and writer on this subject. 











STREAMLINED AND MODERN is this new Diamond T %-ton model 80. Shown here is the stand- 


ard eight-foot panel body. 


Nebraska Truck Operators 


See Need for Regulation 


LINCOLN, Neb. — Expressing , ulat 
agreement on need for regulation, 
representatives of two organized 
groups of motor truck operators 
in Nebraska are at odds on de- 
tails of enforcement following a 
hearing this week before the state 
railway commission. More than 
150 truck operators attended the 
hearing. 

The truckers were summoned 
by the commission to show cause 
why they should not be required 
to obtain certificates of public 
convenience and necessity before 
operating in the state. The com- 
mission already has adopted a 
preliminary order setting out pro- 
posed rules and regulations for 
the truckers. Further action on 
the order was delayed by the 
commission, pending further hear- 
ings. Chairman Hugh H. Drake 
announced the commission would 
go to Norfolk, Neb., June 25, 
Grand Island, June 26, and North 
Platte, June 27 to obtain addi- 
tional testimony. 


The operators were at variance 


|over who should be entitled to 


receive certificates. In the pre- 
liminary order the commission 
said only those truckers who were 
in business June 1, 1936, would 
be given the right to continue op- 
erations in Nebraska. C. E. Childe 
of Omaha, representing the Cen- 
tral States Motor Carriers Assn. 
supported the commission in di- 
rect testimony, and offered as 
witnesses several officers and di- 
rectors of the association to back 
his contention. 


The Nebraska Commercial 
Truckers Assn., however, through 
its representative, R. B. Schuyler 
of Omaha, advocated the date be 
set back to Aug. 27, 1935, when 
the commission first announced 
its intention to set up regulatory 
measures. This action, Schuyler 
said, would bar anyone who might 
have inaugurated common car- 
rier service by motor vehicle after 
hearing of the possible state reg- 


ulations in order to “gain valu- 
able rights and privileges.” 

The groups, however, were 
united in their beliefs the regu- 
lations should cover all common 
carriers without any exemptions. 
Both expressed opposition to a 
plea made by F. P. Martin of 
Omaha that the Nebraska Far- 
mers’ Union Co-operative Truck- 
ers’ Assn. be exempt. E. P. Ryan, 
traffic manager of the Grand Is- 
land Chamber of Commerce, ap- 
pearing for shippers, said his 
clients were in favor of regula- 
tion. 

Traffic authorities, who de- 
clined to be quoted, said the num- 
ber of truckers would be reduced 
25 per cent if the grandfather 
date were set back. 


ICC Creates Six 
New J oint Boards 


WASHINGTON. -Additional 
joint boards were created by the 
Interstate Commerce Commission 
this week as follows: 

No. 41—M. C. Cleveland, New 
York, and P. Stephen StahInecker, 
Pennsylvania. 

No. 42—Thomas L. Hanson, 
New Jersey; M. C. Cleveland, New 
York, and P. Stephen Stahlnecker, 
Pennsylvania. 

No. 43—Edward E. Wheeler, 
Colorado, and Ernest E. Blincoe, 
Kansas. 

No. 44— Robert 
braska, and M. J. 
ming. 

No. 45—A. F. Harvey, Oregon, 
and W. D. Lane, Washington. 

No. 46—Andrew Olson, Illinois; 
Mike P. Conway, Iowa, and John 
C. Highberger, Missouri. 

Substitutions were made 
joint boards as follows: 

John C. Coney, South Carolina, 
replacing Sam Blease on No. 2. 

Cc. V. Terrell, Texas, replacing 
Ernest O. Thompson on No. 33. 


Ne- 
Wyo- 


Powell, 
Foley, 


on 


REAR SPRINGS are of the progressive type, to give a soft ride, 
on the new Diamond T truck models. Spring shackles have live rub- 
ber bushings and require no lubrication for the entire life of the 


trucks, 





Furniture Firm 
Enters Trailer 


Field in Mich. 


STURGIS, Mich.— The Royal- 
Wilhelm Corp., manufacturer of 
furniture here for the past 30 
years, has gone into the manu- 
facture of house trailers. The 
trailer will be known as the 
Royal Trailer and will be con- 
structed in a de luxe type per- 
mitting the experienced crafts- 
men, some of whom have been 
with the company for over 20 
years, to create new schemes for 
interiors and _ exteriors. Over 
350,000 square feet of floor space 
will be devoted to trailer manu- 
facture. The first run will be off 
the line this week and already 
orders are reported to take the 
first month’s output. Distribu- 
tion will be through automobile 
dealers handling the higher priced 
cars. A feature of the product, 
it is said, will be finishing 
trailers in the same colors as 
the towing car so that trailer and 
car appear as one unit. 


Insurance Rate 


Hearing Delayed 


RICHMOND, Va. (UTPS).—The 
Virginia corporation commission 
has adjourned the hearing on 
proposed automobile insurance 
rate increases until June 25. 


A. E. Spottke, automobile divi- 
sion executive of the National 
Bureau of Casualty Insurance 
underwriters, was still undergo- 
ing cross-examination after two 
days on the witness stand. 


Shortly before the hearing re- 
cessed, Attorney-General A. P. 
Staples objected strenuously to 
Spottke’s testimony that his bu- 
reau’s rate schedules were ac- 
cepted in states where there is 
no direct control over rates. 
Staples’ motion to strike the 
statement from the record was 
taken under advisement. 


Illinois Retaliates on 
Wisconsin Truckers 


CHICAGO.—Upon orders from 
the secretary of state, highway 
inspection department, arrests of 
Wisconsin motor truck operators 
failing to purchase Illinois plates 
or pay the Illinois weight tax 
started this week. The action is 
said to be forced by a similar 
policy in Wisconsin toward Illinois 
trucks. Efforts to effect a re- 
ciprocal arrangement between the 
two states are declared to have 
been unsuccessful, due to failure 
of the Wisconsin authorities to 

agree. Exemptions from the rul- 
ing are made in the case of ve- 
hicles operated by private and not 
exceeding 8,000 pounds in weight, 
including the load. 





Farm Product Hauling by Trucks on the Increase 
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Many Shipments Travel 


Across Several States 


& 


WASHINGTON.—Movement of 


farm products to market by mo- | 


tor truck—many shipments trav- 
eling long distances over the 
roads of several states—is con- 
tinuing to increase, the Bureau of 
Agricultural Economics reported 
this week. 


The movement includes large 
tonnage of fruits, vegetables, cat- 
tle, hogs, sheep, milk, butter, eggs, 
poultry and other farm products. 

Bureau compilations show that 
nearly 17 per cent, or 107,422,000 
pounds, of total receipts of but- 
ter at New York, Chicago, Phila- 
delphia, and Boston came to mar- 
ket by truck in 1935. The Chicago 
market received 35 per cent of its 
butter by truck last year com- 
pared with 30 per cent in 1934, 
and New York received 9 per cent 
of its butter last year compared 
with 3 per cent in 1934. 

The egg movement by truck 
also increased. In the case of the 
Chicago market, 56 per cent of 
its eggs were received by truck in 
1935 compared with 38 per cent in 
1934. At New York, receipts of 
eggs received by truck increased 
from 13 per cent in 1934 to 21 per 
cent in 1935. 

For the Chicago, New York, 
Boston, and Philadelphia egg 
markets, 32 per cent of the re- 
ceipts, or 4,001,000 cases, of the 
total receipts at the four mar- 
kets, were hauled by motor trucks 
last year compared with 21 per 
cent, or 2,640,000 cases, in 1934. 

Distance from market is becom- 
ing less of a barrier. The study 
of the truck movement shows 
that eggs are received in the New 
York market by motor truck from 
markets as far distant as Mis- 
souri and the Dakotas. Convey- 
ances vary greatly in size and in- 
clude delivery cars and large 
trailers that carry nearly a train 
carload of butter and eggs at one 
time. 


Jacksonville Wants 


Compulsory Inspection 

JACKSONVILLE, Fila. — Jack- 
sonville may soon have compul- 
sory inspection of motor vehicles 
two or three times a year. The 
city council recently directed the 
committee of officers and police 
to study the plan and submit suit- 
able legislation. 

Ted E. Bayley, 
the Junior Chamber of Commerce 
which is sponsoring this legisla- 
tion, said compulsory inspection 
in Memphis, Tenn., has lowered 
traffic accidents 80 per cent. 

The inspection, which would dis- 


cover mechanical defects, would | 


be made in safety lanes with 
special equipment to discover car 
ailments. The repairs would be 
made in a garage of the car own- 
er’s choosing. Cars found to be 
defective and not repaired would 
be barred from the streets. 


Cash Money 


New and distinctive designs have 


a member of | 








New Sandblasting 
Method Developed 


MILWAUKEE. — A new wet 
sandblasting system, developed 
here by A. H. Eppler and Walter 
Shawlin of the Vaposilex Co., is 
expected to do a great deal in 
combatting the dread disease, sili- 
cosis, and also to eliminate dust 
in cleaning processes. Several 
units have already been manufac- 
tured and are in operation, work- 
ing daily. 

Utilizing the atomization of fuel 
theory, using water instead of 
gas or oil, Eppler, the inventor, 
has worked out a nozzle which 
vaporizes the air space between 
the rushing sand in the hose and 
the hose lining. This encases the 
dry sand in a circle of vapor 
until it has hit the object to be 
cleaned. Then dry sand and vapor 
mix, and moistened sand drops 
below. In this manner practically 
all dust is said to be kept out of 
the lungs of the operator and 
those working nearby. Formerly, 
with dry sand blasting, the re- 
sultant dust spreads for many 
feet, particularly on outside sand 
blasting projects. 


Virginia License Sales 


Exceed Those of 1935 
RICHMOND, Va.—There were 
354,741 licensed cars and trucks 
on the roads as of June 1, com- 
pared with 327,375 on the same 
date a year ago, according to 
John Q. Rhodes jr., state director 
of motor vehicles. 

“Passenger cars accounted for 
20,150 of the increase,” he said. 
“The registrations represented an 
increase in revenue over the same 
period of 1935 of $415,260.16. This 
may mean that more cars have 
been bought or it may mean that 
more people bought their licenses 
earlier than last year. 

“Tt will be hard to tell until 
August or September,” he con- 
tinued, “whether the ratio of in- 
crease will be reflected in the 
total registrations for the year.” 


Henry Ford Gets Degree 


From Mich. State College 

DETROIT. — An honorary de- 
gree of doctor of engineering was 
conferred on Henry Ford last 
Monday by the Michigan State 
College at East Lansing. In be- 
stowing the honor Dr. Robert S. 
Shaw, president of the college, 
paid tribute to the manufacturer 
as follows: 

“Your inventive genius and the 


| products of your industries have 
| been prime factors first in reliev- 


ing the rural life of its dread iso- 
lation and then in providing fa- 
cilities for the improvement of 
the economic and _ sociological 
conditions of rural people by 
making available abundant sup- 
plies of power and transportation 
facilities at a reasonable cost.” 


Opportunity 
HOUSE TRAILERS 


A manufacturer of national reputation is now ready to market a com- 
plete line of house trailers under their own name. 


been created. Beauty and safety 


have been combined. The luxurious interiors represent the work of 
famous designers and stylists. List prices are competitive and discounts 


attractive. 
help you sell. 


ational advertising and full co-operation from the factory 


If you are financially responsible and a merchandiser, get in on the 
ground floor and cash in on this wonderful market that has no used 


car problems. 


Distributors and dealers are now being appointed. Wire or write. 
BOX £8, % AUTOMOTIVE DAILY NEWS, DETROIT, MICH. 
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TRADES BURRO FOR TRUCK: This modern prospector has traded his traditional burro for a 
specially built streamlined one and one-half to two- ton White truck and will search the gold fields of 
the west with all the comforts of home. The body was built by Ernest Schaefer, Cleveland custom body 


builder, and the trailer is an all-steel Kabin-Koach. 


invade Death Valley some time in July. 


13,000 Truckers 
Request Slash 


In Insurance 


RICHMOND, Va. (UTPS). — 
Representing 13,000 for hire truck 
operators, the Virginia Highway 
Users’ Assn., through Oscar L. 
Shewmake, counsel, went before 
the state corporation commission 
with a request that the commis- 
sion lower insurance rates on 
commercial motor vehicles rather 
than levy higher charges, as pro- 
posed by the 64 insurance com- 
panies handling this type of 
business in Virginia. Hearing on 
the higher rates has opened. 

“Insurance rates on trucks en- 
gaged in contract hauling should 
be substantially decreased, rather 
than increased,” Shewmake ar- 
gued. “Inasmuch as under the 
Virginia motor vehicle act, ef- 
fective June 18, those trucks are 
brought under the supervision of 
the state corporation commission 
as to hours of employment, type 
of equipment, etc., and therefore 
must in future constitute a lessor 
hazard than they have in the 
past. The truth of this suggestion 
is indicated by the fact that those 
trucks and buses which hereto- 
fore have been subject to the 
supervision and regulation of the 
commission have been conspicu- 
ously free from accidents.” 


Shewmake insisted also that 
buyers of automobile liability and 
property damage in Virginia 
should pay rates based upon Vir- 
ginia experience, not on so-called 
“nationwide experience,” that 
there should be no differential in 


the rates of commercial automo- | 


biles, and “we should not follow 
the rules of those companies in 
underwriting that they them- 
selves do not follow where a 
manual is not mandatory.” 


The hearing is attracting wide | 
interest because the petition of | 


the insurance companies, if 
granted, would increase rates ma- 
terially upon private automobiles 
and nearly every other type of 
motor vehicle. The _ increases 
range up to 28 per cent in the 
Richmond area. 


Airtemp Plant 
Begins Output 
First of July 


DAYTON. — After two months 
of more or less quiet preparation, 
during which hundreds have been 
employed in rehabiliating the old 
Maxwell plant on Leo street, B. 
T. Moyer, president and I. C. 
Baker, vice-president and operat- 
ing manager of the Airtemp Corp. 
a subsidiary of the Chrysler Corp., 
has announced the company will 
be in production of air condition- 
ing equipment by July 1. 

No estimates were available 
concerning the number of em- 
ployes to be engaged in the plant. 
Approximately 200,000 square feet 





of employable and ready-to-use 
manufacturing floor space has 
been made available. 

Moyer announced that the in- 
stallation of machinery will con- 
tinue day and night until the 
mechanical equipment has been 


Ernest A. Moross heads the expedition which will 


completed, subject to the _ be- 
ginning of operations. 

A. C. Staley is vice-president in 
charge of engineering; J. C. 
Chambers, merchandising and 
sales promotion, and F. R. Wolfe, 
secretary and treasurer. 


@ Hydraulic brakes 
on your bill atthe Book-Cadillac 


It’s easy to decide where to stop when you're in Detroit. 
For the Book-Cadillac is Detroit’s largest, most luxurious 


hotel. 
model prices. 


circulating ice water) from $3.00 up. 
in five popular priced restaurants. 


Where you get de luxe hospitality at standard 
1200 rooms (all with tub, shower, and 


Marvelous food 
Smartest Cocktail 


Lounge and brilliant new Motor Bar. We'll be expect- 


ing you 


Book-Cadillac ‘Hotel 


1200 Rooms 


Durries Crane 
Manager 


from 
Wm. J. Chittenden, Jr. 


$3.00 


Resident Manager 


Directed by National Hotel Management Company, Incorporated 
Ralph Hitz, President 


’ 


ry 
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ch Dimension 


The News of Automotive Advertising 


By GERRY SCHURMAN 


Chrysler Buys Bowes 
America’s No. 1 radio pro- 
gram, Major Bowes’ ama- 


teurs, is to take the air, pre-| 
sumably next fall, on behalf! 


of Chrysler. 

The report late this week that 
Bowes had been signed was con- 
firmed here at the factory, but 
details have not yet been an- 
nounced. 

It was not stated whether the 
program would be broadcast by 
one of the Chrysler divisions or 
by the company as institutional 
advertising. 


Chrysler Ch anges 


Dr. Edward E, Pratt, formerly 
chief of the Bureau of Foreign 
and Domestic Commerce, has 
been. appointed sales promotion 
manager of the export division 
of Chrysler Motors. 


Robert B. Powers, who form- 
erly worked in the capacity of 
both advertising and ‘sales pro- 
motion manager, will concentrate 
on advertising. Powers joined 
Chrysler some time ago, after ex- 
perience in foreign advertising 
and newspaper work and agency 
work in this country. 


Human Interest 


Human interest displays built 
around safety are being used by 
U. S. Tire dealers to merchandise 
the 1936 Royals. The tire insert 


shown here 
eight, all featuring safety, 
dominant note in the year’s ad- 
vertising program. 


New Owners 

The personnel of the Ferguson 
Publishing Co., who have been op- 
erating the publication Fleet 
Owner, have augmented their 
stock holdings and acquired full 
ownership of the company. Hal 
H. Clark becomes president, A. L. 





‘In the 
Heart of Philadelphia 


Convenient to the most trea- 
sured of the nation’s historic 
shrines. 


A step from railway terminals, 
shops and theatres. 


An hour from New Jersey's 
great sea coast. 


And a service and cuisine fa- 
mous through three generations. 





is one of a set of | 
the | 


Conley continues as_ secretary- 
treasurer, Henry Clay Fischer 
continues as editor, L. W. Perkins 
is vice-president in charge of the 
Cleveland- Detroit office and 
Irving E. Hand is vice-president 
in charge of the Chicago office. 


Joins U.S. 

Chester H. McCall, _ special 
assistant to the Secretary of 
Commerce of the U. S., July 1, 
becomes executive vice-president 
of the United States Advertising 
Corp., with offices at Rockefeller 
Plaza, New York, 


Oil Plating 

Twenty-nine national maga- 
zines, 1,178 newspapers, 4,000 out- 
door posters and 20 radio stations 
are carrying the news of the 
new Conoco Germ Processed Oil. 
The drive features the penetrat- 
ing qualities of the oil under the 
term “oil-plating.” 


Canned Programs 

Sales of electrically transcribed 
programs by the World Broad- 
casting System reached a new 
all-time high during the first 
four months of 1936, according to 
the National Assn. of Broadcast- 
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for May 
Arizona 
Florida 
Idaho 
Kansas 
Maryland 
Nevada 
New Hampshire 
New Mexico 
North Dakota 
Ohio 
Oklahoma 
Oregon 
Pennsylvania 


South Dakota 





YOSEMITE PARK is now covered by a fleet of Pierce-Arrow de luxe coaches operated by the 
Yosemite Park and Curry Co. This fleet, part of which is shown here, will operate to and within the 
Yosemite on the various scenic trips, Each unit is equipped with a Burbank type roll-back top which 
permits passengers to stand and view the scenery at all scenic stops without leaving the coach, 








ers. Largest user of canned pro- 
grams was the automotive indus- 
try, which accounted for 86 per 
cent of the total business. Sec- 
ond was gasoline and accessories, 
which took up 35 per cent. 


Notes 


Bert Collings, formerly with 


Cosmopolitan, will take on De- 
troit area advertising for Elk’s 
magazine. ... Glen Mills, who had 
Elks, goes to Chicago as adver- 
tising manager of Trailer Travel, 
new trailer magazine published 
by Karl Hale Dixon. Beginning 
with the July issue, the magazine 
becomes a monthly. ... Frederick 


A. Ewald, formerly with Liberty 
magazine, and more recently with 
Esquire, will represent Rural 
Progress in Michigan and north- 
ern Ohio. Ewald will be in 
charge of the Detroit office, ... 
Gilbert U. Radoye has charge of 
publicity for the various divisions 
of Gar Wood Industries. 


NEW PASSENGER CAR REGISTRATIONS 


Figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co., and Metropolitan New York area which are compiled by Sherlock & Arnold 
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Total, 31 States 
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NEW PASSENGER CAR REGISTRA 


CHRYSLER GROUP 
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Cadillac 
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4453 
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568| 9363| 7848| 78394 
404] 9220] 8737| 51864 


62999 
26549 
53327 
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Rates begin at $3.50 


BELLEVUE STRATFORD 


One of the few Famous 
Hotels in America 


CLAUDE H. BENNETT, Gen. Mgr. 


March °36| 5006) 3270 21180 41186| 70642] 69271) 1016) 70287] 13100; 1027! overe) 1040} 17633) 14559|134933 
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"36 6557| 4193] 27893} 54597] 93240] 85085| 1377| 86462] 18514| a eae 1414| 24267| 19683/175630 
35] 5128] 3022] 19913] 41876] 69939]103903| 185|104088 6758; 526) 74012] 1344] 17845] 15720/115705 
36] 3373) 2374! 13808) 29768! 49323] 43068) 593) 43661] 8240) 503) 56745) 563} 11532) 9746) 87329 
35] 2648) 1448/ 9721) 22743] 36560] 45312! 83) 45395] 3147) 227) 29857) 653} 8520) 7862! 50266 


’36 | 21387) 13925) 89226/179050|303588 | 291892, 4486/296378 | 55674) 4294/371126| ra 74347| 61213|570953 
35 | 16629, 9772) 67470/150993/244864| 355464) 638/356102 | 23189] 1799|215687| 3270| 54293) 51632|349870 


April (Conn. missing) 


Total, 31 States 
for May 


To Date (Conn. 
missing in April) 


Booking Offices in 
New York: 11 W. 42nd St., Longacre 5-4500 
Pittsburgh: S.andard Life Bidg., Court 1488 








AUTOMOTIVE DAILY NEWS, SATURDAY, JUNE 20, 1936 


Canadian n May Sales Estimated at $60,000, 000 


New Passenger Car Sales 


Up 13% in Ontario, Quebec 


(Continued from 


Page 1) 


sales up 13.7 per cent over May,, for 10 leading makes, Ontario and 


1935. Cumulative sales in these 
two provinces for the first five 
months of the year are higher 
by 9 per cent. 


Early returns of May passenger 
car registrations in Ontario and 
Quebec supplied to Canadian Au- 
tomotive Trade show sales in that 
month up 13.7 per cent over cor- 
responding figures for last year. 
Cumulative sales for the first five 
months of the year are up 9 per 
cent. 


With one firm still to be heard | 


from, factory sales of members of 
the Canadian Automotive Cham- 
ber of Commerce are reported 
26.8 per cent higher in May than 
for the same month last year. 
Analysis of sales by the 10 lead- 
ing cars shows Chevrolet with the 
largest percentage gain in May, 





Quebec registrations, follow: 


May To Date 
1935 1936 1935 
1,936 8,595 3,307 
2,980 7,543 395 
Dodge 1,972 4,020 : 
Plymouth . 1,129 3,636 
Oldsmobile .... 65 691 2,142 
Terraplane .... 35 324 944 
Pontiac 33 544 1,093 
Buick 138 1,462 
Chrysler aeee 289 1,090 
Studebaker .... 160 568 


May 
1936 
Chevrolet 
Ford 


181 


Encourage Building 
Canadian-Made Cars 


OTTAWA, Ont. — Encourage- 
ment to the Canadian automobile 
industry to manufacture in Can- 
ada, was advocated in the Do- 
minion Senate of Ottawa by 
Arthur Meighen, Conservative 
leader. 


ACCURATE temperature control for pistons at the moment they are checked for size by sensitive 
electric gauges, is the purpose of the latest precision device developed by Plymouth. The new piston 
cooling tunnels shown above are said to prevent even slight variations in size which might be caused 


An increase from 60 to 65 per 
cent of the British Empire con- 
tent, where importers were 
granted exemption from the tax 
of two cents a pound on tires and 
three cents a pound on inner 


followed closely by Dodge and 
Chrysler. The increase for Chev- 
rolet was 47.5 per cent, in Dodge 
40 per cent, in Chrysler 32 per 
cent. 

Comparative registration figures 


31 STATES FOR MAY, 1936-1935 


Complete cumulative figures will appear each week until all 48 states or completed United States totals for the months have been printed. States previously shown include Arkansas, 
Illinois, Louisiana, Minnesota, Missouri, Montana, North Carolina, Rhode Island, South Carolina, Utah, West Virginia, Wisconsin and District of Columbia. 


HUD. GROUP NASH GROUP NON-AFFILIATED GROUP | 


by change in room temperature and bring every piston to the gauges at exactly 78 degrees, Fahrenheit. 





an even higher level, 
contended. 

George P. Graham (Lib.) said it 
was important to Canada when 
she went to discuss trade rela- 
tions with England to be able to 
offer goods of large Canadian 
content. 


tubes, was proposed to take effect | of cars in this country the gov- Meighen 
Apr. 1, 1938, he said. ernment should consider the wis- 


To induce greater manufacture | dom of bringing the increase to 








Delaware, 


13,000 Pontiac Workers 


To Jam Pieniec Ground 

PONTIAC.—Thirteen thousand 
employes and their families are 
expected to jam Walled Lake 
amusement park Saturday, for the 
third annual picnic of the Pontiac 
Motor Co. 

Busiest man in the park will be 
|Richard F. Kelly, chaiftan“6f 
|the plant welfare committee, 
| which sponsors the picnic every 
year. Ice cream and amusements 
are free to the children. 

The program of games and races 
| starts early and continues through- 
out the afternoon, with valuable 
prizes awarded in each event. 

President H. J. Klingler is ex- 
pected to be in evidence every- 
where taking on all comers at the 
shooting gallery. 

Musical entertainment will be 
supplied by the Pontiac male 
chorus under the direction of 
Eduard Ossko, who has directed 

all General Motors choruses, and 
as the Pontiac band. 

=) = Dancing will continue until af- 
428 ter midnight. 
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Complete Radio Lab. 


Available on Wheels 


CHICAGO.—The engineering de- 
partment of the Earl Webber Co. 
has announced a complete radio 
service department on wheels, 
known as the Webber Official 
Radio Service Laboratory. 

The unit contains a vibrator 
analyzer, vacuum tube analyzer, 
R. F. oscillator, universal test 
speaker, electrolytic condenser 
analyzer, capacity tester, volt- 
meter ranges to 1,000 volts, cur- 
rent ranges to 30 amperes, resis- 
tance ranges from .05 to 30 meg- 
ohms, multi-range antenna sys- 
tem, input control test panel and 
other features. 
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CONVENIENT TO 
AUTOMOBILE ROW 


That’s why so many 
automotive executives 
make the Lenox their 
headquarters when in 
Buffalo. 


RATES 
Single $1.50 to $3.00 
Double $2.50 to $5.00 
Family Suites $5.00 up 
Write for free A.A.A. road map; also 
our folder with map of downtown 
Buffalo. 


Hotel L E NO X 


140 North Street, near Delaware 


BUFFALO 


CLARENCE A. MINER, President 
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Allied Markets 


Spread Seasons; 
Boost Profits 


By C. J. ALEXANDER 


NEW YORK.—Diversification of 
products by the automotive indus- 
try that has taken it in recent 
years into elec- 
tric refrigera- 
tion, air - condi- 
tioning, oil burn- 
ers, beer barrels, 
etc., is of gen- 
eral economic 
interest because 
of its influence 
in smoothing out 
the peaks and 
valleys of em- 
ployment in the 
plants but it 
challenges the 
attention of investors and finan- 
cial circles because of the profit 
possibilities. 

This entry into allied fields is 
not looked upon as a depression 
move, although the trend toward 
diversification probably has been 
accelerated somewhat since 1929. 
Some of the automotive manufac- 
turers who have embraced new 
markets are among those that suf- 
fered least as a result of the de- 
pression and were motivated 
chiefly by a desire to build up 
year-around activities and elimi- 
nate seasonal dullness. 


Fare Well In Depression 

This is not to say that the com- 
panies entering new fields did not 
consider earnings. But it is to 
say that few automotive corpora- 
tions have been forced into diver- 
sification because of losses in their 
regular lines. After all, the auto- 
mobile industry and most of its 
units fared better during the de- 
pression than most others and its 
recovery from its poorest years 
has been an inspiration to Ameri- 
can business. 


Now that car and truck and 
parts and accessory companies are 
in new fields on a wide scale, Wall 
Street naturally enough is explor- 
ing the probable effect of these 
moves on future earnings. The 
verdict appears to be favorable 
and it is the consensus that an 
already strong industry has gained 
additional strength that will make 
it still less immune to seasonal 
fluctuations during each year and 
to recessions in general business 
when they come along. The moves 
have been along logical lines. 


The outstanding example of di- 
versification, of course, of Gen- 
eral Motors, which already has 
become the leading manufacture 
of unit air-conditioners. It has 
been a major factor in electrical 
refrigeration for years and only 
recently began the building of 
diesel-electric locomotives, a prom- 
ising field. Other GM interests 
include aviation, various types of 
electrical equipment, marine en- 
gines, etc. 


Chrysler Gets Contracts 

Chrysler, with its recently 
formed Airtemps subsidiary, is 
making a strong bid in the 
heavier air-conditioning field and 
has obtained contracts for a num- 
ber of large hotels and Madison 
Square Garden, the large New 
York sports arena. 


Other notable automotive com- 
panies that have widened their 
markets include Bendix, which 
has further diversified by entry 
into the manufacture of air-con- 
ditioning control equipment and 
Borg-Warner, with its oil burners, 
gas and electric ranges, shovels 
and spades, beer barrels, electric 
washing machines, reffigerators, 
steel, etc. Borg-Warner still is 
about 60 per cent automotive. 


Others are Briggs, which should 
benefit from the recovery in build- 
ing as a result of its addition of 
a line of plumbing supplies; E. G. 
Budd Mfg., railroad equipment; 
Clark Equipment, gasoline-driven 
railroad cars; Houdaille-Hershey, 
refrigerator accessories; Motor 
Wheel, oil burners, steel beer bar- 
rels and wooden whiskey barrels; 


C. J. Alexander 
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Automotive Industry Goes In for Diversification 


Murray Corp., steel-welded bar- 
rels; Stewart - Warner, refrigera- 
tion and radio; Timken - Detroit 
Axle, oil burners; Thompson Prod- 
ucts, aviation. There are others 
but the foregoing list gives an 
idea of new markets being de- 
veloped by automotive manufac- 
turers and explains the interest 
being shown by stockholders. 


Averages Show Rise 

Stocks of motor companies 
again this week enjoyed several 
periods of important buying as 
the bullish fraternity became more 
aggressive. There still is an in- 
clination, however, for some trad- 
ers to look for more distinct evi- 
dence of a “follow through.” 


Automotive Daily News stock 
price averages for June 17 com- 
pared as follows with June 10 and 
a year ago: 

This 

Week Change 

45.78 +1.18 292. 

48.10 41.15 23.43 
40.39 +£1.42 23 


Last 
Week 

44.60 

46,95 
38.97 


24 Motors 
10 Car-truck co's... 
10 Parts-accessories 
4 Tire-rubbers .... 25.67 26.74 +1.07 3 
The talk is that Motor Prod- 
ucts, Bendix and Borg-Warner in 
the first half of this year will not 
come far from earning their divi- 
dend requirements for the full 
year of $2, $1 and $3 a share, re- 
spectively . . that sales of Lee 
Rubber & Tire in May were 56 
per cent over a year ago and that 
tire sales were the best in any 
month since 1929 . . . that Square 
D earnings in the first four 
months topped a year ago, with 
April profits 70 per cent over the 
average for the first three months. 


Dividends of the week included 
the following declarations: Marlin- 
Rockwell, quarterly 50 cents, pay- 
able July 1 to stock of record 
June 22; Fedders Mfg., 37% cents, 
payable July 3 to record of June 
25; General Tire & Rubber, quar- 
ter of $1.50 on preferred, June 30 
and June 20; Ross Gear & Tool, 
regular of 30 cents and extra of 
similar amount, July 1 and June 
20; Noblitt Sparks, quarterly 37% 
cents, July 1 and June 20; Ains- 
worth, special 50 cents, payable 
July 10; Cleveland Graphite 
Bronze, special of 25 cents and 
regular of same amount payable. 

Graham-Paige has filed with 
the SEC registration statement 
covering 612,866 shares of com- 





Last Minute Wall Street Wires 
From C. J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 





on the appearance of good 


Motors 
narrow range. 





New York, June 19 (3:20 P.M.).—Automobile stocks rested 
today after having been whirled up earlier in the week 


a new high for the move, but failed to hold. 
and other automotive 


buying. Chrysler touched 99, 
General 
issues moved within a 








mon stock, with stockholders to 
have the right to subscribe on 
basis of one additional share at 
$3 for each four shares held. Pro- 
ceeds are to be used to liquidate 
notes of $1,000,000 and for work- 
ing capital. 


Kinite Files Petition 


For Reorganization 


MILWAUKEE. — The Kinite 
Corp., Sheboygan Falls, Wis., 
manufacturers of steel products, 
whose acquisition was being con- 
sidered by the Shaler Co., Mil- 
waukee and Waupun, has filed a 
petition for reorganization in fed- 
eral court. 

Kinite listed current liabilities 
amounting to $45,824, and its larg- 
est asset was given as materials 
and supplies worth $26,049. The 
petition showed the corporation 
in default on notes amounting to 
$8,300; in default to trade cred- 
itors, $23,700; in default on office 
payroll, $2,815, and factory pay- 
roll, $1,650. The petition urged 
the present management be per- 
mitted to continue running the 
business. 


Hercules Motors Corp. 


CANTON Report of Hercules 
Motors Corp. for quarter ended Mar. 
31, 1936, shows net profit of $111,438 
after depreciation, federal taxes, etc., 


equivalent to 36 cents a share on 
310,100 no-par shares of capital 
stock. 

This compares with $95,644 or 30 
cents a share for the quarter ended 
Mar. 31, 1935. 


Armstrong Co. 
To Merchandise 
Corning Product 


LANCASTER, Pa.—Consumma- 
tion of a selling arrangement 
whereby the Armstrong Cork 
Products Co. will act as sales 
agents in the equipment insulation 
field for the Corning Glass Works’ 
new highly refined wool insula- 
tion, consisting of long, inter- 
locked glass fibres, is announced 
by L. E. Cover, manager of Arm- 
strong’s equipment insulation 
sales department. 


Armstrong will sell this material 
under the trade name of “Arm- 
strong’s Wool Insulation” and it 
will be furnished in the form of 
sealed packages, blankets, fold- 
bats, and in bulk or loose form 
for use as a fill insulation. 


Included in the field to be served 
will be manufacturers of refrig- 
erators and refrigerated equip- 
ment, refrigerator and passenger 
railway cars, refrigerated truck 
bodies and passenger automobiles, 
stoves, and equipment for the oil, 
steel, and other industries. The 
material also will be sold for in- 
dustrial duct insulation and other 
industrial equipment. 


AUTOMOTIVE STOCK QUOTATIONS 


AT CLOSE OF MARKETS, FRIDAY, JUNE 19, 1936 
(Furnished by Wm. C. Roney Company, Union Guardian Bldg., Detroit) 


NEW YORK 


Allis Chalmers Mfg 
American C. & F 


Se ER gw kc peneeacdes 


Auburn Auto 
Bendix Aviation 
Bethlehem Steel 
Bohn A. & B 
Borg-Warner 
Briggs Mfg. 


Chicago Yellow Cab (1) 
Chrysler 

Clark Equipment 
Cleveland Gr. 
Collins & Aikman 
Commercial Credit 
Commercial Inv. T. 
Continental Motors 
Curtiss-Wright 
Curtiss-Wright A 
du Pont de Nemours 
Eaton Mfg. 

Electric Auto-Lite 
Electric Storage Battery 
Evans Products 
Federal Motor 
Firestone T. & R 
Gabriel Co. 

General Electric 
General Motors 
Glidden 

Goodrich, B. F 
Goodyear T. & R 
Graham-Paige 

Hayes Body Corp 
Houdaille-Hershey B 
Houdaille-Hershey A 
Hudson Motor 
Hupp Motor 
International Harvester 
Johns-Manville 
Kelsey-Hayes Wheel 


Last Sale 
June 19 June 12 


1936 
High Low 
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35 
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Motor 
Motor 


Kelsey-Hayes Wheel B. 
Lee Rubber & Tire 
Libbey-Owens-Ford Glass 
Ludluin Steel 

Mack Trucks (1) 
Midland Steel 
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Last Sale 


NEW YORK June 19 June 12 
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12% 
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Products 
Wheel 


Raybestos-Manhattan 
Reo Motor 
Republic Steel Corp 


Socony Vacuum 
Sparks- Withington 


Spicer 


Mfg. 


Stewart- Warner 

Studebaker 

Thermoid Co. 

Thompson Products 
Timken-Detroit Axle 

Timken Roller Bearing 

U. S. Industrial Alcohol 

U, S. Rubber 

Westinghouse E. & M. ......... 


White 
Yellow 


Motors 
Truck 


Young Spring & Wire 


CHICAGO 


Bedi TR cx ices csdestcanrs 


Bendix 


Aviation 


Borg-Warner 
Houdaille-Hershey B 
TE cas rcnetknecncae’ 


Perfect 


Circle 


Pines Winterfront 


DETROIT 


Federal Mogul 
Hoover Steel Ball 


Borg-Warner and 
Bendix Show Big 


Profit Increase 


CHICAGO.—Borg-Warner Corp. 
and Bendix Aviation Corp., both 
are showing larger returns in the 
current six months than in the 
1935 like period. The former in 
the first half this year will almost 
cover its full year’s common divi- 
dend reyuirements of $3 a share. 
The latter will probably come 
within 15 per cent of earning its 
annual dividend needs of $1 a 
share. 


From present indications Borg- 
Warner in the current’ three 
months will earn between $1.55 
and $1.60 a share on the 1,150,957 
common shares after allowing for 
dividends on the 7 per cent pre- 
ferred stock outstanding. In the 
preceding quarter company netted 
$1.34 a common share while in the 
June quarter last year its profit 
amounted to $136 a common 
share. 

Bendix Aviation this quarter 1s 
expected to do as well and prob- 
ably a little better than in the 
initial three months this year 
when net amounted to 41 cents a 
share on 2,097,663 shares. In the 
June quarter in 1935 profit was 
equal to 38 cents a share. For the 
six months ending with June 
Bendix should show net profit of 
close to 85 cents a share as 
against 76 cents a share earned 
in the like 1935 period. 

The upturn in profits of Bendix 
more nearly reflects the increased 
activity at automobile plants as 
company is practically entirely 
dependent on the automobile in- 
dustry for its business. 

Borg-Warner’s ability to show 
a sharper increase in net this 
year than Bendix is due to large 
extent to its greater diversifica- 
tion. 


Firestone Reveals 
Im proved Status 


AKRON, O.—Encouraging indi- 
cations regarding earnings results 
of the tire and rubber industry 
thus far in 1936 were provided this 
week in Firestone’s report for the 
six months to Apr. 30, the first 
half of its fiscal year. Company 
showed net income 27.8 per cent 
above the total for the corre- 
sponding period a year earlier, the 
common share balance rising to 
70 cents, from 40 cents, in the six 
months to Apr. 30, 1935. 


Report of Firestone Tire & Rub- 
ber Co. and subsidiaries, includ- 
ing Firestone Service Stores, for 
six months ended Apr. 30, 1936, 
subject to audit and year-end ad- 
justments, shows net profit of 
$2,754,675 after depreciation, de- 
pletion, interest, federal income 
taxes, etc., equivalent after divi- 
dend requirements on 6 per cent 
preferred stock, to 70 cents a 
share on 1,933,317 shares (par $10) 
of common stock. 

This compares with $2,155,084 or 
40 cents a share on 1,897,597 shares 
of common stock for the six 
months ended Apr. 30, 1935. 


Canadian Ford 


WINDSOR, Ont.—A dividend of 
75 cents a share will be paid by the 
Ford Motor Co. of Canada, Ltd., on 
July 11, Wallace R. Campbell, presi- 
dent and treasurer of the company, 
announced after a directors’ meeting. 

The dividend will be paid to share- 
holders of record June 20. As there 
are 1,658,000 shares outstanding, the 
dividend disbursement will total 
$1,243,500. 


Collections Gain 


LITTLE ROCK, Ark. State 
Revenue Commissioner Earl Wiseman 
reports that gasoline tax collections 
for May totaled $729,597.59, as com- 
pared with $649,193 in May, 1935. 





‘Mechanics Apprentice Plan Progresses in Canada 
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May Guide Trade in U.S. 
Is the Opinion of NSP A 


CHICAGO. The licensing of 
automobile mechanics, a matter 
which has been discussed pro and 
con for a number of years in the 


automotive trade publications, is | 


making substantial progress in 


the Canadian provinces, says the | 
bulletin of the National Standard | 


Parts Assn. 


In British Columbia an ap-| 


prenticeship act went into force 


in September, 1935, and the auto- | 
maintenance group was| 
the first trade to be brought un- | 


mobile 


der the act. As a result the auto- 
motive maintenance trade has 
been classified under 


metal workers, and tire recondi- 
tioners. 
Starting Age 21 

The British Columbia plan pro- 
vides that the eligible starting age 
for apprentices shall be from 16 
to 21 years, inclusive, although 
special arrangements can _ be 
made to start as an apprentice 
even though over 21. The ap- 
prenticeship period extends for 
four years, with wages starting at 
$4.62 per 44-hour week for the 
first six months, and being ad- 
vanced at the end of each suc- 
ceeding six months’ period to a 
high point in the eighth and con- 
cluding period of $13.85 per 44- 
hour week for mechanics and 
metal workers. 


In the province of Ontario an 


apprenticeship act is just coming | 


into force, and to date only the 


preliminary work on making it ef- | 


fective has been done. 


Currently an advisory board, 
consisting of two men represent- 
ing labor, two representing the 
garage repair trade, and two the 
manufacturers, is in process of 
formation for the purpose of 
studying ways and means of clas- 


sifying mechanics and working | 


out details as to apprenticeship 
wages, hours, etc. 
Send Questionnaires 
Questionnaires are being sent 
out to all 


be the issuance of registration 


forms on which each mechanic | 


will list the nature of the work 
now being done, complete details 
as to past experience, technical 
training and other pertinent in- 
formation. 

Following this, it is expected 
that certificates under the act 
will be issued to all mechanics 
who have had seven or more 
years’ experience in repair work 
and are, consequently, entitled to 
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three} 
branches, these being mechanics, | 


garage operators in| 
order to secure a complete list of | 
all mechanics. The next step will | 


ROOM WITH FE 


a certificate without examination. | 
As soon as this is done, the De- | 


partment of Labor will begin 
examination of men with from 
five to seven years’ experience, 
issuing certificates to those who 
can pass the required tests. The 
necessary machinery will then be 
| set up so that automatically, up- 
on reaching five years’ appren- 
ticeship in the trade, any Ontario 
mechanic may then present him- 
self for examination. 

While there are a great many 
| obvious advantages resulting from 
the successful carrying out of a 
plan for licensing automobile 
mechanics there are a number of 
|}important disadvantages, includ- 
ing the almost certainty that once 
the trade is put on an apprentice- 
ship basis, labor organizers will 
find the matter of unionizing the 
trade a comparatively easy mat- 
ter. The outcome of the plan in 
Canada, however, may serve as a 
good guide to further thought 
along these lines among the 
American automotive trade, con- 
cludes the NSPA. 


Canadian Tourists May 


Take Back $100 in Goods 

TORONTO, Ont. (UTPS)—Word 
is received here that the Cana- 
dian government has ruled that 
new regulations allowing a Cana- 
dian tourist to bring back from 
the United States $100 worth of 
goods purchased there, duty free, 
will not apply to alterations to a 
Canadian tourist’s car outside of 
Canada. It is pointed out that 
emergency repairs to a tourist’s 
car already are provided for in 
another section of the act. Should, 
however, a tourist have an acci- 
dent and have to get his car re- 


empt from duty, if such repairs 
are limited to the repairs neces- 
| sary to enable the car to continue 
under its own power. 


'Espy Williams Heads 





BALTIMORF, Md.—Espy W. H. 
Williams, editor and statistician 
of the Automotive Service Bureau, 
j}and its affiliates Automotive 
| Trades Alliance, of Baltimore, for 
|}the last nine years, recently re- 
|signed to become managing di- 
rector of the Automotive Re- 
|search Foundation, also in Balti- 
more. 
| The Foundation will devote its 
j}activities to research, analysis, 
compilation and publication of 
automotive technical and general 
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paired, such repairs will be ex- | 


Research Foundation | 








PRIZE WINNING district managers in the 14 Buick zones were given trips to New York and ring- 
side ducats to the Louis-Schmeling fight as a reward for outstripping their colleagues in a new business 
drive during April and May. Seated in the center of the photo are, left to right: A. E. DeLoach, New 
York; H. J. C. Miller, New York; W. F. Hufstader, Buick’s vice-president and general sales manager; 


Thomas H. Corpe, director of advertising and sales promotion. Standing, left to right: 


R. T. Fisher, 


Dallas zone; Evan J. Roper, Detroit zone; W. A. Kolb, Washington, D. C., zone; Edward Irvin, Kansas 
City zone; T. E. Highfield, Chicago zone; Charles R. Kohl, Philadelphia zone; William A. Dues, Minne- 
apolis zone; A. L. Alexander, Atlanta zone; G. B. Jenkins, Buffalo zone; N. C. Cunningham, Cincinnati 


zone. Seated in front: 


J. A. Miller, Memphis zone; G. 


W. Wheeler, New York zone; N. E. Weber, 


Pittsburgh zone, and W. R. Kerr, St. Louis zone. 





information, The organization was 
established, primarily, to consoli- 
date and expedite the acquisition 
and compilation of automotive 
data upon behalf of parts and ac- 
cessories manufacturers. 


| Coming Events 


JUNE 
6-Nov. 29—Dallas, Texas Centennial Exposi- 
tion. 
19-21—Mackinac Island. Society of Automo 
tive Engineers, Detroit section, annual 
cruise. 
27-Oct. 4—Cleveland. Great Lakes Exposition. 
29-jJuly 3—Atiantic City. American Society for 
Testing Materials, annual meeting. 
Chalfonte-Haddon Hall 
AUGUST 
3-9—Great Falls, Font. 
State fair. 
15—Goshen, N. Y. Automobile Show. 
22—Springfield, 111. Automobile race. State 
fair. 


Automobile Show. 


SEPTEMBER 
7-12—Pittsburgh. American Chemical So- 
ciety, semi-annual meeting. 


21-22—Reading, Pa. Pennsylvania Automotive | 


Assn. Sixteenth annual convention. 


Abraham Lincoln Hotel. 


OCTOBER 
{-11—Parie. Automobile salon. 
12—Mineola, L. §. Automobile race. Roose- 

velt Field, Mineola, L. I. 

15-24—London. Thirtieth International Auto- 
mobile Exposition. Olympia. 

19-21—Chicago. American Trucking Assn. an- 
nual convention. Stevens Hotel 

{9-22—St. Louis. National Assn. of Inde- 
pendent Tire Dealers, Inc. Annual 
convention. Statler Hotel. 

19-23—Cleveland. American Society for Metals, 
18th national Metal Congress and Ex- 
position. Exposition Hall. 


NOVEMBER 
3-7—Newark, N. J. National Motor Truck 
Show. 
9-12—Chicago. American Petroleum Institute, 
17th annual meeting 
11-18—New York. Automobile Show. 
Central Palace. 
13-19—Toledo. Automobile show 
14-20—Columbus. Automobile Show. 
14-21—Chicago. Automobile Show. 
14-2i—Detroit, Automobile Show. 
14-21—Boston. Automobile Show. 
14-2i—San Francisco. Automobile Show. 
14-21—Washington. Automobile Show. 
14-22—Los Angeles. Automobile Show. 
15-22—St. Louis, Automobile Show. 
15-21—Cincinnati. Automobile Show. 
*16-21—Denver. Automobile Show. 
19-20—New York. National Industrial Traffic 
Teague. Annual Meeting. 
19-25—Asbury Park. N. J. Automobile Show 
*20-26—Lansing, Mich. Automobile Show. 
21-28—Cleveland. Automobile Show. 
*21-28—Brooklyn, Automobile Show. 
*21-28—Buffalo. Automobile Show. 
21-28—Newark, N. J. Automobile Show. 
*21-28—Pittsburgh. Automobile Show. 
21-29—Kansas City. Automobile Show. 
22-29——-Milwaukee. Automobile Show. 
23-30—Meriden. Conn, Automobile Show. 
28-Dec. 5—Baitimore. Automobile Show 
*30-Dec. 5—Peoria. Automobile Show 
*30-Dec. 5—Philadelphia. Automobile Show. 
30-Dec. 5—New York National Exposition of 
Power and Mechanical Engineering. 
Biennial meeting. 


DECEMBER 
ASI Show. 


Grand 


9-13—Chieago. Navy Pier. 


*Tentative. 





Summertime in Chicago 


Fanned by refreshing lake breezes— away from dis- 
turbing street noises — The Stevens offers you Chicago's 
finest hotel location — on famous Michigan Boulevard 
overlooking the lake, and yet in the very center of town. 

A friendly smile greets you when you register at The 
Stevens. From the moment you enter the Lobby until you 
relax in your room you will be thrilled with the new, har- 
monious decorations and furnishings. You'll be amazed 
at the many distinctive Stevens features at rates as low 
as two-fifty for one—four dollars for two. 


No Other Hotel Offers All of These Features: 

Billiard Room and Bowling Alleys 

Library and Reading Room 

The Stevens is the starting point 
of Gray Line sight-<ceing tours 

Railroad, airline and theatre 
ticket offices in the Lobby 


A few minutes walk takes you tothe 
Art Institute, Adler Planetarium, 
Field Museum, Shedd Aquarium 


Moderate charges for food and 
other services 

All outside rooms, each with run- 
ning ice water 

Air-cooled dining rooms, coffee 
shop and lobbies 

Roof promenade with sun bathing 

Floor clerk on each floor 

Fairyland for the kiddies 

Ladies’ Bridge Luncheons daily 


CONTINENTAL ROOM 
Featuring Ramon and Renita—Xavier Cugat's Orchestra 
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ONEY talks—and if you 

know a Buick dealer well 
enough to get the inside informa- 
tion about his business, you'll 
find it’s singing a mighty sweet 
tune for him. 


He’s making money because he 
has a whirlwind line of cars to sell 
—just about the fastest moving 
line of automobiles on the market 
today. 


He’s making money because the 
buying trend is very definitely up 
toward Buick quality and Buick 
price ranges. 


He’s making money because he 
has a worthwhile margin to work 
on, a territory worked out on its 


profit possibilities. 





‘“g 


* x * * WHEN BETTER AUTOMOBILES ARE BUILT, BUICK WILL BUILD THEM « « «+ 


Above all, he’s making money 
because Buick believes its dealers 
should make money —and puts 
that belief into practice. Every 
Buick dealer enjoys the benefits 
of a Management Method that 
tells him exactly where he stands 
every month—shows him pre- 
cisely what to do to make more 


money. 


Not every man in the automobile 
business can qualify for a Buick 
franchise—we can’t afford tospend 
time and money developing men 
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who haven’t the business abilit 


Bi 

or energy to start with. H 
buyin 

. . . the ‘ 

But if you’re on your toes, Williny stout 
in the 

to work for generous reward! 


positi 
. . . down 
and equipped with good business b 
spi 
over 


sense —a Buick franchise can pipe 
furthe 


you “in the money” and kee®ster 
There are a few good spots op h 
right now. Wouldn’t it be a goc 


idea to write, in confidence, if ye 
wish, to W. F. Hufstader, Gene1 y ' 


you there. 








Sales Manager, Buick Motu} © 
Company, Flint, Michigan? inc 


